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pushion lining 
revolutionizes 
shoe 
styles 


PENNANT SHOE* SCORES A FIRST BY INTRODUCING 
FOAM-FABRIC VAMP LINING 


“ANDALFOAM” Cushion Lining 
... the newest in the new in shoes 

. is making its debut in Spring 
and Summer lines offered by the 
Pennant Shoe Company. A latex 
foam and fabric combination, 
“ANDALFOAM” lining has cre- 
ated a new puffed style for stitched 
vamps and new concepts of shoe 
comfort. This lining material gives 
shoes the soft feel that all manu- 
facturers want. 


“ANDALFOAM” Cushion Lining 


simplifies production operations 
... serves as a plumper alone or as 
plumper and liner combined. In 
addition, the latex foam acts as a 
soft, absorbent air cushion that 
molds to the contours of each indi- 
vidual foot. It provides a snug, 
comfortable fit that never is tootight. 


For shoe lines that sell themselves 
... both in new styles and comfort 

. try “ANDALFOAM"” Cushion 
Linings. WRITE TODAY FOR 
COMPLETE DETAILS. 


* DIVISION OF INTERNATIONAL SHOE COMPANY 


ANDrews 


AN ey 


fomed. ay. Bf 
1088 Home Ave. ® Akron 10, Ohio 


Andalfoam 


Sg 
: a a 


means foam-coated fabrics 





“ANDALFOAM” lining is 
produced by a patented 
process that permanently 
combines thin gauges of 
foamed latex and fabrics 
without the use of adhe- 
sives. Resulting combina- 
tions actually “breathe” 

. assure sales appeal 
and customer satisfaction. 





Produced under U.S. Patents: 
2,426,572 - 2,628,654 - 2,629,678 
- 2,648,619 - 2,649,391 - 2,658,736 
and Patents Pending. 
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LOOKING FOR TOP-DRAWER SERVICE? 








Top-drawer service calls for top-calibre or- 
ganization and experience. ABC’s 49 years 
of consistently pulling out the right drawer, 
containing the right answers, at the right 
time, have made us the acknowledged field 
leader. Why do business with less than a 
winner? Next time, be sure, call ABC— 


is 


for quarters, socks and vamps. 

PERFRITE* The original, non- BACKING CORPORATION 
fraying woven material for rein- HADLEY & MULLANPHY STS. 
forcing perforated and cut-out ST. LOUIS 6, MO. 


shoes. *Reg Division of 


AC 
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ACMETEX?® The best lining stock 


ME BACKIN 
RPORATIO 
OOKLYN 6 
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LISTEN 


Exclusive programs. The British 
Broadcasting Corp. not only mo 
nopolizes the nation's radio and TV 
broadcasts but has set up a profitable 
‘exclusive’ in the publishing field, 
BBC refuses to issue its program 
schedules to the press, instead issues 
them only through its own weekly 
Radio Times (circulation 8 million). 
The magazine's latest financial state 
ment shows an annual profit of $3 
million, 


Traveling boots. Mike McGrew, dep 
uty U. S. Marshal of Oklahoma 
City, has carried his son's first baby 
shoes as a good luck charm for 13 
years. The shoes have hung in the 
rearview mirror of four cars, and 
during the war kept in the pocket of 
his army uniform during two invasions 
and six ocean crossings. The shoes 
McGrew estimates, have traveled 
418,000 miles, or nearly 17 times 


around the world. 


Soviet shoe style note. The Ru: 
sian Trade Ministry now puts out 
information sheets tor its customers. 
One of these tells of a new and in- 
expensive summer shoe on the way 

a sandal made of pigskin. A special! 
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tanning process, says the report, 
pigskin look like calfskin. 


makes the 
Bouncing buttox. Foam rubber is 
getting in everywhere. Now Western 
saddles are being padded with the 
stuff-—a boon to dudes. 


Tough competition. The hosiery in 
dustry is suffering from overproduc 
tion. Of the 700 hosiery mills in 
operation at the beginning of 1953, 
some 150 have been closed down or 
sold. Many others are operating in 
the red. 


Mister "Old Shoes."” That's the name 
given to Roy T. Evans of Chicago 
who for the past several years has 
made an annual roundup of old shoes 
to help the Chicago Parental School. 
The drive is sponsored by the local 
Exchange Club. He seeks old or worn 
out men's shoes which are rebuilt in 
the school's shops and given to pub- 
lic agencies. He has collected thou- 
sands of these shoes in his drives. 
Shoes can be sent to him at the Illi 
nois Athletic Club, 112 Michigan 


Boulevard, Chicago. 


Too bright for Peepers. Wally Cox, 
perhaps better known as TV's Mister 
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Peepers, ordinarily dresses very con 


servatively. But in a weak moment 
he bought what he terms ‘a pair of 
orange leather shoes.’ He has still 
to wear them outside. Says Miste 
Peepers, ‘Maybe | can wear them ir 
the dark or get them dyed or spi 
ink on them. 


22 million more jobs. The Nationa 
Association of Manufacturers states 
that by 1975 the population will ir 

crease by 30 million. The labor force 
will increase by one-third, to over 88 
million—-which will require jobs for 
an additioinal 22 million workers. 
The Association says that this will 
have a ‘staggering effect'’ in increa 

ing our national output of goods and 
services, 


Water power. A recent report shows 
the U. S. as having the world's great 
est water power installations. 
the world’s nations have an installed 
waterpower capacity of 116 million 
horsepower. Of this, the U. S. has 
over 31 million, or 27 percent. (Rus 
sia has six million). Since 1920, world 
capacity has increased 502 percent, 
the U. S. 413 percent. A nation's 


industrial capacity is in direct ratio 


Today 


to its installed waterpower. 
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Cush-n-fit SPONGE 


The Davidson Rubber Company, incorporated in 1857, has supplied the shoe industry with 
quality sponge sheets and pads for over twenty years. You'll find 


Cush-n-fit quality sponge built into your line will bring prestige and consumer satisfaction because of 
its two outstanding plus values — extra durability and extra comfort. 


WRITE TODAY FOR OUR NEW CATALOG 


illustrating our complete line of Cush-n-fit sponge sheets and pads 


DAVIDSON RUBBER CO. BOSTON 29, MASS. 
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New Patterns Of Living 
Open Vast)Potential For Shoes 


Spectacular Growth Of Rubber-Fabric Casual Footwear 
Is Significant Sign Of Enormous New Market Opportunities 


| a of the finest and most signifi- 
cant things that has happened to the 
shoe industry in more than a genera- 
tion is the introduction and spec- 
tacular rise in rubber “casual” foot- 
wear. 

While the shoe industry has writhed 
uncomfortably at the expanding 
power of this “competition,” it is 
overlooking a fact that may well 
prove to be the most momentous in 
modern shoe business. 

But first, let’s look at some recently 
revealed information. Last year, some 
55 million pairs of rubber-fabric 
footwear was produced, Of this, 16.5 
million were sneakers or athletic 
types, and represent a two-million- 
pair rise in output of this type over 


1947. 


However, the more sensational 
figures are in the “casual” or “sport” 
types of rubber-fabric footwear. Last 
year some 28 million pairs of “ox- 
ford” type casuals were produced 
a rise from the 6.4 million of these 
in 1947. And also 10.3 million of 
women’s casuals, as compared with 
only 2.3 million in 1947, 

This is obviously a phenomenal 
rise in this type of footwear, To the 
shoe manufacturer it represents 
“serious competition.” To the retailer 
it has been welcome additional pair- 
age. To the rubber footwear maker 
it has been a godsend to compensate 
for low-ebb sales in waterproof foot- 
wear over the past several years. 


Has this rubber-fabric “casual” 
footwear really cut into sales of regu- 
lar shoes—or does it belong in the 
category of extra pairage? 

The facts say that this footwear 
is definitely more in the extra-pairage 
category than competition. 

For example, production of leather 
footwear in 1953 was 501 million 

irs, down seven million from 1952. 
But almost half of this decline was 
in military footwear. And work shoes 


6 


showed a million-pair drop. Taking 

these two factors alone into consider- 

ation the 1952 and 1953 figures 

were pretty close. If rubber-fabric 

footwear cut into regular shoe pro- 

duction, the cut was obviously slight 
far Jess than presumed. 

Now, there are two facts the shoe 
industry must face up to: (1) con- 
sumers like rubber-fabric footwear; 
(2) the whole pattern of American 
living habits and environment has 
undergone a titanic change, moving 
into the “casual” realm of living. 

Recent studies, one especially by 
Fortune magazine, reveal a powerful 
new undercurrent of consumer 
apparel trends and buying habits that 
should alert the entire shoe industry, 
including allied trades and retailers. 
This is the trend toward casual living 
matched by phenomenal rise in 
demand for casual wear, footwear 
included. Also, the spectacular expan- 
sion in “suburban” living has been 
perhaps the most potent motivating 
force behind this movement. Look at 
some startling facts. 


Suburban population is now at 
30 million, and growing by 1.2 mil- 
lion a year, fastest in the country. 
This represents 19 percent of the 
nation’s population, but 29 percent 
of the income. The apparel tastes of 
this powerful consumer group are 
definitely “casual.” They are buying 
less “dress” clothing, more “special- 
purpose” items to fit into their home 
or community environments. 

All the statistics point this up: 
decline in fur coats, business suits, 
men’s hats, tailored suits, dressy 
dresses, etc. Sensational increases in 
such items as sport shirts and jackets, 
cotton dresses, blouses and sweaters, 
skirts, and other types complying 
with “casual,” 

But the significance lies in the 
trend toward two positive factors: 
(1) demand for more “special- 
purpose” apparel items; (2) trend 
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toward lower unit prices paid for 
these items. 

Now, right there you'll find the 
“secret” of the stupendous success 
scored in the past few years by rub- 
ber-fabric footwear. This type of 
footwear happened to hit the con- 
sumer market bull’s-eye because it 
served “special-purpose” needs and 
wants of today’s consumers; (2) it 
fell into the lower and middle price 
brackets which appealed to consumers 
wanting this type of footwear. To 
put it in a simple statement: rubber- 
fabric footwear dropped right into 
the center of the mainstream of con- 
sumer wants. 


Well, what’s the tremendous 
significance of all this to the shoe 
and allied industries? Just this. Here’s 
an enormous new market opening to 
the industry. The large and steady 
rise in consumption of play and 
casual leather footwear in past years 
is one powerful indicator of the real- 
istic truth of this trend. This is not 
to say that dress-type footwear or 
clothing is fading. Note, for instance, 
that sales of men’s formal wear cloth- 
ing has increased eleven times since 
1946. 

What it all suggests is that an 
additional market increased pet 
capita consumption—is opening up. 
In short, consumers are today utiliz- 
ing types of clothing (and footwear) 
which in years past never were part 
of their apparel wardrobes. That’s 
the significance. We'll continue to 
show our “normal” annual increase 
in sales (based on _ population 
growth), but the extra growth oppor- 
tunity lies in new types of footwear 
designed and constructed to comply 
with a whole new pattern of American 
living and consumer apparel tastes. 


Much of today’s “casual” foot- 
wear does not necessarily fit to this 
pattern of wants, despite flying the 
banner of “casual” in name. A dis- 
tinctly fresh family of footwear 
represents the real opportunity, Keep 
in mind that rubber-fabric casual 
footwear was a radical departure 
from “regular” footwear. But it hit 
the jackpot, with even larger jack- 
pots to come, 

This mass acceptance of this type 

colorful, lightweight, 
inexpensive, easy-on and 
is an advance indicator 


footwear 
relatively 
comfortable 
of great importance. An industry pay- 
ing heed to the signs stands to cash 
in handsomely. 


Reprints of the editorial at nominal costs 
Up to 100, 10¢ each; 200-500 we each 1000 
3000, 2\ec each; 5000 or over lw%ec each 
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TOP-LIFT ATTACHING 
LEATHER HEELS «dcle on the LAST 





If you manufacture Women's, Misses’ or Children's welt, pre-welt 
or Cement process shoes, you need the YOUNG Hydraulic 
TOP LIFT ATTACHING MACHINE because it eliminates "spank- 
ing’ and "slugging" . . . eliminates breasting operation . 

eliminates cementing of lifts to heels . . . eliminates the noisy 


slugger . . . eliminates last breakage. 


IT IMPROVES THE APPEARANCE of your SHOES because all 


pins are uniformly spaced and driven simultaneously in one oper- 





ation . . . because nails are driven flush into the base 





and no "dimples" appear on the finished side of the lift. 
Established 1886 
WRITE FOR FURTHER INFORMATION stablishe 


Factory ge ac eae 
LYNN, MASSACHUSETTS. se 


SHOE FACTORY SUPPLIES COMPANY : | | MACHINERY Co., Inc. 
1200 South Grand Blvd., St. Louis, Mo. ; 
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As much pressure as Pad box is designed to give all-over 


you need can be selected by the operator pressure with extra pressure on the inseam. 
and applied by this hydraulic machine. It brings the entire sole tightly up 
It sets a new high standard of perform- to the bottom, produces well-defined 
ance for the sole laying operation and feather line and better looking shoes 
without loss of flexibility. For further 


United 


improves work at subsequent opera- 
information call the nearest 


Branch Office. 


tions: rough rounding, sole stitching 


and leveling. 


INCREASES PRODUCTION! Wide 


open work area — no obstructions — 


of total height at heel-end (last plus 
sole). Lays all kinds of soles. Can be 
fitted for direct pressure leveling of 


shoe locates directly on pad — work 


feeds faster with less fatigue. Stroke of infants’ and children’s shoes. 


piston elevating pad box can be readily 


INEXPENSIVE MAINTENANCE! 


shortened to increase production on 
Clutches, springs and gears eliminated 


women's and children’s shoes. 
in favor of hydraulic system... internal 


parts are few and self-bathed in oil. 


SELECTIVE PRESSURES! By turning a 







dial, operator can set pressures as re- 
quired. Hydraulic system provides se- 


lected pressure on every shoe regardless 


Average monthly parts costs on many 
machines now in use can be counted in 


pennies. 


United Shoe Machinery Corporation 


BOSTON, MASSACHUSETTS 
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‘ Is the United States getting ready to OK 
shipment of domestic hides and skins to Soviet bloc 
countries? According two Secretary of Commerce Sinclair 
Weeks, the answer is, “Yes.” At least, Sec. Weeks in his 
latest quarterly report on export control submitted to Con- 
gress last week indicated a general easing on curbs against 
such trade 


Two Commerce Department officials, both han- 
dling export controls, spell out the picture this 
way: “The general policy is this: There is a presumption 
to approve non-positive list items for export to Soviet bloc 
countries. This is not to say licenses will be issued for 
every non-positive list item. 


Hides and skins were removed from Government's 
positive list some time ago. However, Soviet bloc 
countries have been going to Argentina and elsewhere 
for their rawstock supplies even though the latter were 
priced well above U. S. levels. One report has the Russian- 
controlled nations paying as much as 35% more in Argen- 
tina than they would have paid, if permitted, in the U. $ 


Situation gets even more complicated now. For 
example, even though Commerce Department officials say 
they have received no license applications from U. S. ex 
porters to ship hides and skins behind the Iron Curtain, 
they admit there have been inquiries. And several U. S 
exporters have been reluctant to sign orders in Soviet bloc 
areas because they felt U. S. authorities would refuse 
licenses. All export applications must be accompanied by 
valid order for the hides and skins from country or person 
named as destination 


Commerce Department officials say they have not 
been turning down all applications for exports of 
hides and skins to Soviet bloc nations, Yet there 
is no recent record of their approving such applications 
Latest Government report listing U. S. exports to and im- 
ports from Soviet satellites reveals no hide and skin exports 
during the third quarter 1953. Now comes evident easing 
of policy 


“ _ 
A: This week tells the entire story on 


Easter shoe business. Retailer reports over past two 
weeks have been most encouraging. Consensus has been 
that clogged pipelines have finally been cleared away, that 
industry can start almost afresh for coming seasons. Even 
so, manufacturers may find the going slow for next month 
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Curtain... Final week before Easter a vital one . . . Overall 


outlook for 1954 bullish. 


ews X-Ray 


U. S. opens way to export of hides and skins behind Iron 


or two until retailers assure themselves that 1954 will be 
a good shoe year 


Julius Sehnitzer’s forecast for record pre-Easter 
week was based upon following factors: First was 
survey Of leading retailers in Federal Reserve District 
covering Washington, D. C., Baltimore, Md., and Rich- 
mond, Va. Greater majority were of opinion late arrival 
of both Spring and Easter would find consumers concen- 
trating their shoe purchases in short period of week to 10 
days immediately preceding Easter 


Even more interesting were retailer reports on 
volume to date. Of 20 top retailers interviewed, not 
one said his volume for the year was more than 5% below 
sales average of past three years. A majority forecast 
increases of 10-15% above Easter Week sales in past 
years. A high forecast was 25% higher. 


Now Advance Boston Shoe Show is over, look for 
more indication of business to come at St. Louis show 
beginning April 25 and Popular Price Show May 2-6. 
These two shows should give more positive evidence of 
what's ahead 


Actually, Boston showing, for first time since its 
inception, did not provide accurate picture of out- 
look. Both sales and attendance were disappointing. 
One reason was fact show came just before Easter when 
retailers and chains were more concerned with selling 
rather than buying shoes. Another was late arrival of 
warm weather 


Despite slow business, majority of manufacturers 
revealed bullish outlook for year. All were agreed 
fall and winter 1954 should be most active. Indecisive 
was Opinion regarding second quarter 1954 although keen 
interest already reported in white shoes. And many manu- 
facturers said they expect to be swamped both with re-orders 
for spring and summer along with fall orders. One thing 
appears certain: there will be plenty of lost sales in next 
few months as retailers find stocks inadequate to handle 
consumer demand, manufacturers unable to fill all rush 
re-orders. 


Interesting commentary on_ financial 
status of shoe industry. National City Bank of New 
York reports net income after taxes in 1953 of 29 leading 
leather and shoe firms totaled $34,170,000, a gain of 13% 
over net income of $25,986,000 in previous year. 
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for added brilliance to dyed shades 
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ANTARAse CHEMICALS 


ANTARA A SALES DIVISION OF GENERAL ANILINE & FILM CORPORATION 
435 HUDSON STREET e NEW YORK 14.N. Y. 


SALES OFFICES: NEW YORK - BOSTON + PROVIDENCE - PHILADELPHIA - CHARLOTTE, N.C.» CHATTANOOGA * CHICAGO 
© IN CANADA; CHEMICAL DEVELOPMENTS OF CANADA. LIMITEO. MONTREAL 


PORTLAND, ORE. + SAN FRANCISCO 


From Research to Reality 





General Clay 


answers the questions everybody 


is asking about 


RADIO FREE KUROPE 


5) 


General Lucius D. Clay, former U. S. 
Military Governor in Germany, and leader 
of the Berlin Airlift, was first Chairman 
of the Crusade for Freedom, 


General Lucius D. Clay answers nine 
vital questions about an organization 
which needs your dollars and your 
support—Radio Free Europe. 


RFE is important to you and to 
millions of freedom-loving people be- 
hind the Iron Curtain, who are our first 
line of defense against Soviet aggression. 
General Clay tells why: 


Q. What is “Radio Free Europe”? 


A. Act ually, it is 6 stations in Western 
Europe broadcasting TRUTH through 
the “Iron Curtain” to the people of 6 
captive countries in their own tongues 
and in the voices of their own known 
and trusted exiles. 


Q. What is the difference between 
Radio Free Europe and the Voice 
of America? 


A. The Voice of America is run and 
paid for by the Government. Radio 
Free Europe is operated as an inde- 
pendent American enterprise by a com- 
mittee of private citizens. It is people 
talking to people— Poles telling the 
truth to Poles, Czechs and Slovaks 
telling the truth to Czechs and Slovaks, 
etc. It is not bound by diplomatic 
limitations. 

The Voice of America broadcasts to 
many countries and can only devote a 
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limited amount of time each day to any 
one country. Buf Radio Free Europe’s 
“Voice of Free Czechoslovakia’’, for 
example, broadcasts about 20 hours 
each day to Czechoslovakia alone. 


Q. Who supports Radio Free Eu- 
rope? 


A. Millions of American citizens like 
yourself, through voluntary contribu- 
tions of millions of dollars! More than 
1,000 carefully screened people man the 
stations. The management is American, 
but the staff is largely composed of 
editors, reporters, teachers, clergymen 
and entertainers who have come from 
behind the Iron Curtain. 


Q. What countries does Radio Free 
Europe reach? 


A. Czechoslovakia, Poland, Romania, 
Bulgaria, Hungary, and Albania with a 
total of 70,000,000 population. 


Q. How does Radio Free Europe 
get its news? 


A. Radio Free Europe monitors most 
Communist broadcasts. Every program 
is analyzed by nationals of the captive 
countries who know the truth. Volumi- 
nous information from many sources is 
compiled and evaluated constantly by 
exiled experts. New exiles bring out 
new truth daily—and they bring it to 
RFE. 


Q. Are more transmitters needed? 


A. Yes. More transmitters and _ still 
more transmitters are needed now to 
let truth speak louder than ever to 
those captive people. Transmitters in 
new locations are needed too—as added 
insurance that this ‘‘Voice of Freedom”’ 
will never be stilled. Kach new trans 
mitter insures a new listening position 
on a captive radio dial. 


Q. How much is needed now? 


A. At least $10,000,000. But, as im 
portant as the money, the WIDEST 
POSSIBLE PARTICIPATION —to 
communicate the truest possible feeling 
of FRIENDSHIP FROM MILLIONS 
OF AMERICAN PEOPLE IN ALL 
WALKS OF LIFE. 


Q. How much should one individual 
give? 
A. All he can ee 


suggested. 


. A “truth dollar’ is 


Q. Why is Radio Free Europe so 
important to me? 


A. Because it is devoted to the single 
most important job in the world—to 
help keep World War III from happen 
ing. If 70,000,000 people in the six Tron 
Curtain countries continue to resist 
Soviet tyranny, the Kremlin is kept 
off balance in one of the most strategi 
cally sensitive areas in the world. 


This transmitter at Holzkirchen, Germany, is the largest of Radio Free Europe's 
21 outlets. It has brought protests from angry Communists in Czechoslovakia 


where it is beamed 20 hours a day. 
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CARR-BUCK. . . the 


very finest in heavy calf suede 
for quality unlined shoes. CARR- 
BUCK is top buffed to assure a fine 
even nap ... is processed to control 
crocking. Available in 2!/2-5!/2 
ounce weights. Black and all 


current colors. 


CARR-MOC. .. a su- 


perior heavy suede, cropped at 
the shoulders to give you all-over 
fine nap and exceptional cut- 
ting figures at a competitive price. 
Especially suitable for men's and 
women's moccasins and unlined 
shoes. Like CARR-BUCK, it is crock- 
controlled. Available in 3-5!/2 


ounce weights. Black 





| iin: Sea Miia. Deetnee te and all current colors. 
suede. For quality shoemaking 
there is none better than Carr 
Calf, Carr-Buck, Carr-Moc. 





CARR LEATHER CO. 


BOSTON PEABODY 
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Paiguad on 
The Leather And 
Shoe Trades 
NEW 


SINGER 
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If You Manufacture Shoes Or Leather Goods 
Look Here For The SINGER GoLp SHANK* Needles You Need 


Manufactured By rs Size | Point pa Size | Point Sones Size | Point 


16x 1 16 x 73 16 128x20 | 21 


A Special Process §@) 1s 


To Give You— 


— Unusual Smoothness In 
Eye And Groove 


—Less Abrasion Of Thread 
— Better Stitch Quality 
—Reduced Needle Heat 


Ask about SINGER Gold Shank 
Needles at your nearest SINGER 
Shop for the Manufacturing Trade. 


SINGER SEWING MACHINE CO. 
149 BROADWAY, NEW YORK 6, N.Y. 
Manufacturing Trade Department + Branches In All Principal Cities 


Copyright U. 8. A. 1964 by THE SINGER MANUFACTURING COMPANY 
All Rights Reserved For Ali Countries 


*A Trademark of THE SINGER MANUFACTURING COMPANY 
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Penetration is excellent, and the dye- 
ing results are level and uniform when 
you use CaLcocip Fast Licut ORANGE 
2G in formulating tan and brown 
colors for side leathers, particularly 
° where penetration is essential. In addi- 
Get Complete Penetration tion to these properties, its golden tan 
color makes it ideal for the production 
of natural back side leathers when 


with C ALCOCID" ened in conjnction with repel 


I C id Dyestuff t- 
eT PICT ORANGE 2G | tveset you mee chet the ccntlon 
working properties of CaLcocip Fast 
Licut ORANGE 2G, and other efficient 


Calco dyes for leather. 
*Trade-mark 





%% Caleocid Fast Light Orange 
roduces complete penetration 
uniform color on natural 

k leathers. 





NORTH AMERICAN CYANAMID LIMITED AMERICAN Granamid company 


OYESTUFF DEPARTMENT 
MONTREAL AND TORONTO 


DYESTUFF DEPARTMENT 
CHEMICAL BOUND BROOK, NEW JERSEY 
PROGRESS 


NEW YORK + CHICAGO + BOSTON + PHILADELPHIA * CHARLOTTE + PROVIDENCE 
LOS ANGELES + PORTLAND, OREGON 








A BETTER AMERICA 
AUVORM LE MY PRUURE S: 








WORLD’S LARGEST ee . 
PRODUCERS OF GarresioOne ofthe 22 Italian plants contrlled 


HESTNUT EXTRACTS 


Types: @ Regular spray-dried powdered Properties: Highly Concentrated ¢ Double De- 
© Chestnut Extracts colorized @ Very Light Colored @ Great 
¢ “Dulcotan”, a sweetened Chestnut Purity (due to very low non-tannin 

Extract as a Quebracho substitute contents ) 


LEDOGA S.p.A. sells the total production of 22 of the 38 


Chestnut Extract. 
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GENUINE SHELL CORDOVAN BUTTS 


Imitated but never equalled. The outstanding aniline leather—soft for comfort, long wearing, 
lasting beauty. "Horween Cordovan" is specified by leading manufacturers and retailers. 


SIDE LEATHERS 
Finest Quality Grains —"GLENGARRY” ANILINE and CORRECTED 
Beautiful finish, rich appearance, and unusual wearing qualities. High grade leather for high 


grade footwear. Sacco ATHLETIC GOODS LEATHERS 
“CHROMEXCEL” RETAN, WATERPROOF AND ANILINE WATERPROOF _In Baseball, Football, Soccer, 
VEGETABLE CALF — “it's timber-tanned” Golf, and Archery 


NEW YORK,38 
MANN: LOEWENSTEIN, INC 


Horween [ iq AT H f R ( () : é 26 FERRY ST 
, BOSTON, 11 
y20) been a Od) Be A CHICAGO, i, oo Tube pieie in 
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Shoe manufacturers rely on “Celastic” to reproduce 


the fine toe character of the last and to provide wrinkle - free 


toe comfort for the life of the shoe 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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“This insole story is my answer 
to buyers who ask Will if sel! Z. 





] “It’s easier to sell even the toughest buyer now that 2 “First, I remind him that foam alone flattens under 
our shoes are made with Armstrong’s Cushion Cork® Foam. body weight, like this soft spring. But Cushion Cork Foam is 
This insole gives me a built-in sales story that really works. reinforced with cork particles that act like a second spring 


3“Then I show the buyer how foam and cork work 4 “For the clincher, | explain how easy it is for retailers 
together the way this spring-within-a-spring works to sup to tell the Cushion Cork Foam story and to show customers 
port weight without matting down. This is Cushion Cork how it works. That’s when I usually hear buyers say, ‘I'll 
Foam’s unique ‘Double-Action’ cushioning. try your Cushion Cork Foam Line! 


FREE WORKING SAMPLES. We'll be glad ‘o supply the Cushion Cork Foam you need 
for test shoes, without cost. Simply call your Armstrong representative or write Arm 
strong Cork Company, Shoe Products Department, 6004 Drury Avenue, Lancastey, Pa 


ARMSTRONG’S CUSHION CORK FOAM 
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Shoe clerks often mistake 


GUN METAL for calf 


Shoe clerks handle leather personally every day. They 
know what their customers regard as high quality. An un- 
biased research organization showed five unmarked 
swatches of leather co 100 shoe sales people. 

They picked Lawrence GUN METAL as the best quality 
side leather, in their opinion. One calfskin swatch was in- 
cluded in the samples, and GUN METAL was the leather most 
often mistaken for calf! 

Does this give you a hunch? Yes 
tive advantage for you in GUN METAL, And you, too, will 


there's a competi- 


20 LEATHER and SHOES 


admire its suppleness, feel and appearance. See why it is the 
leather most often mistaken for calf. Write for free swatches 
or see a typical side. A. C. Lawrence Leather Company. A 
Division of Swift & Company (Inc.), Peabody, Mass. 


LAWRENCE LEATHER 
It’s naturally better 
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The Magazine for Executives 


ST. LOUIS SHOE SHOW 





St. Louis Shoe Manufacturers 


Express No Sales Pessimism 


Most Expect Fall Business To Show Upbeat 
And Surpass Sales Of Last Half Of Last Year 


An optimistic wave of anticipated 
rise in fall business engulfs St. Louis 
shoe manufacturers, according to a 
survey this week. Outlook is for in- 
creased production as a reflection 
of good retail business for the last 
six months of this year as compared 
with the corresponding period in 
1953. Notes of pessimism are voiced 
here and there, but the majority of 
manufacturers view the coming fall 
season with bright perspective. 


Basis for this optimism is attrib- 
uted to several factors: 

March, generally throughout the 
country, was off from last March in 
figures because of the difference in 
Easter dates. However, after totaling 
sales for both March and April this 
year, retailers are expected definitely 
to find themselves showing an_ in- 
crease over the same months in 1953. 

It is also pointed out that the great 
decline has been in department store 
sales, but that large retailers’ declines 
have not been as great as in depart- 
ment stores. 

Thus, going into the months of 
May, June and July, the majority of 
retailers, it is felt, will be in more 
fluid position than last year. Their 
inventories might be slightly heavier, 
it is conceded, but their overall com- 
mitments will be down. From a retail 
viewpoint, therefore, retailers will be 
in a better position to buy than last 
year. 


Dissenting note here is the un- 
employment figures cited. In addi- 
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tion, it is noted, many housewives 
who had been working have given up 
their work, either voluntarily or be- 
cause the push of industry idled them. 
The abolition of overtime, too, elim- 
inates the gravy people had to spend 
on the extra shoes, the hat or house- 
hold items. 

Also, a circle revolves 
around the fact that less spendable 
dollars means less shoes purchased 
at consumer level, preventing retail 
orders for more shoes, resulting in 
part-time employment at manufac- 
turing level. As, a shoe factory can 
always cut more shoes than it can 
make, so more cutters will be laid off 
in order for the other departments 
to catch up with the rest of produc- 
tion. 


vicious 


This concept is contradicted, 
however, by several sources. One 
firm, whose spokesman reports an in- 
crease of five percent to date over a 
year ago, reasons that the business 
world today bases decline on unem- 
ployment. Yet, it is pointed out, 
banks report greater savings, ac- 
counts have increased, all industry 
has increased, labor is getting more. 
So if there are 34% million people 
unemployed today, the employed still 
are getting more money than a year 
have had an in- 
crease in earnings in every industry 
Thus, there is more money 


ago because they 


in labor. 
to spend, 

The one thing that may affect the 
shoe industry adversely, according to 
some opinions, is if there is again a 
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tremendous run with the cut in excise 
taxes to some of the more durable 
refrigerators, washing ma- 
chines, television This, 
however, is not generally anticipated. 
Rather, it is expected that consumers 
will begin again to buy on a more 
reasonable basis than heretofore and 


items 


sels, etc. 


that soft goods fashion goods 
again will get its share of the busi- 
ness. 

Also, it is believed there have been 
greater merchants developed in the 
shoe industry in the past year or two 
than any five or ten-year period in 
the past. 

As one source comments, “These 
merchants are smarter, more alert to 
our international and national affairs 
and the one thing they have all 
learned is that they can’t sell from an 
empty wagon and that they’re 
going to maintain suflicient stocks to 
get as much of that consumer spend 
ing dollar, which is still the largest 
amount in the history of the United 
States.” 

The general feeling of optimism is 
summed up succinetly in one manu- 
facturer’s comment: 

“IT can’t see anything but good 
business for fall. People have money 
in their pockets—-have savings—and 
most are working. You give a woman 
ten dollars in change and she’s willing 
to spend it nine-tenths of the time, 
especially if she sees something 
attractive and desirable, whether it’s 
shoes or a powder blue washing 
machine.” 

All firms have not completed figur 
ing their fall lines. However, prices 
generally are expected to remain the 
same. Although all 
have received increased labor costs, 
it is generally felt that the market 


does not warrant increased prices in 


manufacturers 


shoes and that manufacturers will 
have to absorb the increase in labor 
costs, 

The leather market is quoted as 
“not giving us any help particularly 
but no « hange Is antics 


materials 


it is static,” 
pated in prices of raw 
according to shoe manufacturers, 





*Tanned to make good shoes better 


Noted for its mellow yet firm finish, this 
leather adapts itself perfectly to chil- 
dren’s slippers like the beautiful model 
shown here. Arrotan also features a wide 
range of fashionable colors and weights. 


CHROME RETAN 
SOLES 
Howes famous Chrome Retan Soles are 
the choice of the manufacturer to com- 
plete the sales appeal and wearability of 
these delightful slippers. 


SLIPPERS BY 
TERRY FOOTWEAR CO. 
A striking example of the well-styled and 
attractive line of children’s slippers from 
the popular Terry craftsmen. 


HOWES LEATHER COMPANY, Inc. 


321-325 Summer Street, Boston 


Salesrooms, 181 Essex Street, Boston 


AGENTS: Irving Pines, New York; M. A. Sweeney, C. $. Howell, Chicago; J. H. Tipton, A. C. Utrecht, St. Louis; A. C. Utrecht, Cincinnati; 1. F. Carfagno, 
Hanover, Penn.; Charlies A. Simpson, San Marine, Cal. 
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STILL ON DOWNGRADE 





February Shoe Output Declines 
8% With Most Types Below 1953 


Shoe production totals in Feb. 
reached 41,359,000 pairs, three per- 
cent above the 40,093,000 pairage of 
Jan. this year but eight percent less 
than Feb. 1953 pairage of 44,872,000. 

Declines from Feb. last year were 
reported in almost every shoe type 
except women’s sandals and _play- 
up three percent to 7,297,000 
pairs—and athletic shoes—up four 
percent to 247,000 pairs. 

Men’s shoes other than work to- 
taled 5,936,000 pairs, one percent 
below the 6,006,000 pairs of Jan. 
1954 and 13 percent below Feb. 1953. 
Men’s work shoes totaled 1,689,000 
pairs, eight percent below Jan. and 
12 percent less than Feb. a year ago. 

Women’s dress and work shoes 
amounted to 13,420,000 pairs, four 


shoes 


percent above the 12,487,000 pair- 
age of Jan. this year but four percent 
under Feb. 1953. 

Youths’ and boys’ shoes reached 
1,445,000 pairs, one percent under 
Jan. and four percent less than Feb. 
a year ago. Misses’ totaled 2,778,000 
pairs, two percent above Jan. 1954 
pairage of 2,715,000 pairs but 16 per- 
cent less than Feb. 1953. Children’s 
shoes amounted to 2,654,000 pairs, 
three percent under Jan. and 11 per- 
cest less than Feb, 1953. 

Slippers for housewear totaled 
2,419,000 pairs, 14 percent above the 
2,123,000 pairs of Jan. this year but 
28 percent below Feb. of last year. 
Following is a breakdown of com- 
parative production figures: 

Percent of change 


Feb. 1954 
Production compired with— 


NEEDLE TRUST? 


Torrington Faces 


Anti-Trust Charges 


Latest in the Justice Department's 
anti-trust suits is one filed against 
The Torrington Co., Torrington, 
Conn., manufacturer of machine 
needles. 

Atty. General Herbert Brownell, 
Jr., reports civil suit under the Shet 
man Anti-Trust Act has been filed 
against Torrington in New Haven 
U.S. District Court. 

The complaint alleges that Torring 
ton has attempted to monopolize the 
manufacture and sale of machine 
needles through purchase of com 
petitor’s assets, dealing arrangements 
with sewing machine, shoe machine 
and repairing machine manufactur- 
ers, and by inducing machine build 
ers to use Torrington needles exclu 
sively. 

The Government claims that Tor 
rington has acquired control over 
more than 88 percent of all machine 
needles annually produced and sold 
in the U. S. In its suit, it asks that 
the company be forced to refrain 


Feb. Jan. Jan. 

Kind of footwear 1954 1954 1954 

SHOES AND SLIPPERS, TOTAL 41,359 
Shoes, sandals, and playshoes, total 38,391 
Men’s, other than work 5,936 
Men’s work 1,689 
Youths’ and boys’ 1,455 
Women’s dress and work 13,420 
Women’s sandals and playshoes 7,297 


from all agreements in the future, 
cancel those in effect, and sell as 


40,093 ; bs 
much of its own equipment as may 


37,460 
be necessary to restore competition 


in this industry.” 


e—- @eK ww 


—) 


Misses’ 
Children’s 
Infants’ and babies’ 
Athletic shoes 
Slippers for housewear, total 
Men’s, youths’, and boys’ 
Women’s, misses’, children’s, infants’, 
and babies’ 


All other footwear 


Calf Range Widens 


One of the more significant trends 
among manufacturers 
these days is their growing fashion 
consciousness as seen in their con- 
stant attempts to inject something 
new into men’s shoe styles. 


men’s shoe 


One reason for this concentration 
on fashion is the industry’s determi- 
nation to increase per capita pur- 
chases of men’s shoes, Over the years, 
this figure has remained at approx- 
imately 1.8 pairs per man per year. 
Consumption of men’s dress and cas- 
ual footwear in 1.3 is considered the 
lowest of all branches in the shoe 
industry except boys’ and youths’ per 
capita consumption. 

Now comes Carr Leather Co., Pea- 
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3,202 
239 
2,123 
569 


1,554 
271 


body, Mass., calf tanning specialist, 
with the report that men’s manufac- 
turers are sampling new calf tan- 
nages, weights, colors, finishes and 
selections for fall and winter lines. 
Reason for this, say Carr officials, is 
a movement to utilize upper leather 
weights and finishes, formerly con- 
fined to restricted types of footwear, 
in a wider range of staple, casual and 
specialty shoes. 

Tremendous progress has been 
made in calf manufac’ure in recent 
years, especially in crock control of 
sueded and reverse calf, along with 
the introduction of water repellent 
features. This has provided shoe 
stylists with far greater latitude not 
only in the designing of men’s shoes 
but in the use of new leathers. 


LEATHER and SHOES 


Joyce Gives Up Golf 


Joyce, Ine., has announced sales 
of its golf shoe business, 
under the Wm. Joyce Division, to 
Bowen & Hull, Ine., 
firm of 8L Masonic Court, Pasadena 
Cal. 

Principals of the new firm are Kip 
Bowen who recently resigned as head 
of the Wm. Joyce Division after seven 
vears with the firm, and Fletches 
Hull. associated with Joyce for the 
past two years. 


operating 


newly-organized 


Exclusive manufacturing and dis 
tribution rights, together with the 
exclusive right to the use of the 
name of Wm. Joyce as applied to golf 
shoes, and the various descriptive 
names which have been applied to 
these shoes, have been granted to 
the new corporation under a license 

Bowen & Hull have plans to expand 
the distribution, which is new essen 
tially on the pacific Coast, to the 
entire U. S. market. Certain key 
employes of Joyce, Inc., will follow 
the new organization. In addition 
there will be a constant exe hange of 


technical information 





CONTROLLED ACIDIFICATION 





How To Obtain Effective Acidity 
In The Vegetable Tanning Process 


A Comparison Of American And European Methods 
Reveals Some New And Productive Techniques 


By G. H. W. Humphreys 
The River Plate Corp. 


In the eary days of tanning the sole 
leather tanner was restricted to the 
use of barks containing relatively 
small quantities of tannin. It was pos- 
sible to use only extremely weak 
liquors, Sufficient tannin fixation was 
obtained only by leaving the hides 
in the liquors for a long time. 

As materials containing higher 
30-35) percentages of tannin, a as 

alonia, Myrabolams and Wattle 
bark became available, it was pos- 
sible to increase the strength of the 
liquors and thereby reduce the time 
of tannage. As the materials con- 
taining natural acid, such as Oak 
bark, Valonia, Myrabolams and 
Chestnut, were augmented and 
replaced by non-acid catechol extract 
of Quebracho and Wattle, it was 
possible to use much stronger liquors 
and to tan in much shorter time. But 
the liquors made from these extracts 
lacked a little something previously 
present in the natural leached liquors 
—largely the natural effective acidity 
of the material. 


For many years it has been known 
that certain tanning materials give 
better weight and fixation when used 
at lower than their natural pH. 

While the two main catechol ma- 
terials, Quebracho and Wattle, in 
their natural form, can be used to 
give a mellow tannage for split hide 
upholstery, belting and textile leather, 
for sheepskin lining and vegetable 
shoe upper leathers, in some coun- 
tries a very striking effect is pro- 
duced by using acidified Wattle or 
Quebracho liquors at pH 3,2-3.4, 
especially if the leathers are finished 
in warm liquors. 


Generally speaking, sulphited 
Quebracho, because of its content 
of SOy.- groups, which aid penetra- 
tion, is the best material for use in 
the early rockers and coloring pits, 


Condensed from talk delivered Apr. 8& before 
the Delaware Valley Tanners Club, Phila 


24 


although the same rapid penetration 
may be obtained if Wattle is lightly 
bisulphited with about 2% sulphite 
on the weight of solid extract. 

Because of this, sulphited Que- 
bracho is popular and effective in the 
rocker pits and early stages of tan- 
ning where penetration is so impor- 
tant. By careful blending of natural 
Wattle extract with sulphited Que- 
bracho, an improvement in the col- 
loidal condition of the liquors is 
brought about with a consequent im- 
provement of the tanning or leather- 
ing properties. The two materials at 
this stage of tanning are complimen- 
tary—the sulphited Quebracho being 
there to act as a carrier and aid to 
penetration and the Wattle to im- 
prove the fixation on the fibre. 

Later in the process where the 
American tanner is using sulphited 
Quebracho liquors of about 200 
Bkr, in the extract wheel, Wattle ex- 
tract lightly acidified may be blended 
to advantage with the Quebracho to 
improve the degree of fixation. Most 
practical tanners will agree a blend 
of tanning materials is nearly always 
to be preferred to using one material. 
Sulphited Quebracho and Wattle in 
their natural form or lightly acidified 
are admirable materials for use in 
the final stages of the tannage of 
modern flexible stick-on soles so 
popular today with the manufacturer 
of mass-produced shoes. 


This question of acidity, or the 
pH at which tanning is conducted, is 
the main difference between British 
methods of tanning and the methods 
employed in many other countries. 
While the majority of tannages in 
Continental Europe are in the pH 
range 4-5, the majority of tannages 
in England commence at about pH 
3.5-4.0 and finishes at pH 3.0-3.3. 

The majority of American tanners 
have up till recently relied to varying 
extents for the acidity of their liquors 
upon the natural fermentation of 
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their liquors and have incorporated 
into their blends tanning materials 
prone to fermentation. But in these 
days of scientific control and speedier 
processing, most tanners should con- 
sider carefully controlling the de- 
gree of acidity of their liquors 

especially where a tanner wishes to 
impart certain chemical and physi- 
cal characteristics to his leather. 
Such features as a fixed tan, water 
soluble matter, degree of water up- 
take, etc., are directly under the con- 
trol of the more progressive tanner. 

Not only is the firmness of the 
leather greatly affected by the pH at 
which the extract is used, but the 
fixation of tan is greatly increased 
at the lower pH ranges and conse- 
quently the water solubles in the 
leather are also greatly reduced. 

Not only is the firmness of the re- 
sulting leather greatly increased by 
using Wattle Extract at lower pH 
levels, but the water soluble matter 
is also greatly reduced. Similar 
effect has also been produced using 
tannages consisting of sulphited Que- 
bracho. This is a fact of great prac- 
tical importance, especially in coun- 
tries where leather has to pass a 
recognized specification. In Sweden 
for instance, sole leather butts must 
have less than 21% water soluble 
matter. 


The question now arises: If 
Wattle or sulphited Quebracho ex- 
tract and liquors are to be acidified, 
what acids should be used? 

Before discussing the actual acids 
that can be used to acidify Quebra- 
cho and Wattle liquors, it would be 
advisable to draw your attention to 
the modern method of controlling the 
effective acidity of liquors that is in 
use in most British tanneries today. 

The method is for the determina- 
tion of acid and salt in tan liquors 
by the ion exchange resin technique. 
This method differs from the simpler 
method of merely determining the pH 
of a liquor in that it measures the 
total quantity of acid present irre- 
spective of the type of acid. In two 
liquors of exactly the same tan and 
non-tan content, having the same pH, 
the quantity of acid may be entirely 
different according to whether a 
strong acid or a weak acid is present. 

To take two extreme cases. A Wat- 
tle liquor of 150° Bkr. acidified with 
sulphuric acid to pH 3.2 contained 
some 90 milligram equivalents of 
acid, while if the same liquor were 
acidified to the same pH with acetic 
acid (which incidentally is not rec- 
ommended) it would contain 880 
milligram equivalents per litre. A 
sulphited Quebracho liquor of the 
same strength acidified to pH 3.5 
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would contain 78 mg. equivalents if 
acidified with sulphuric and 760 if 
acetic were used. 


What factors should be taken 
into account when choosing an acid 
or acids to acidify Wattle or Que- 
bracho extract for use in the yard? 
Obviously the following points: 

l. Its effect on bringing about 
fixation of tan at a given pH. 


2. Its effect on firmness and the 
leather fibre. 
3. Its cost and availability. 
4. The amount required to 
bring about a given effect. 
Other factors might have to be con- 
sidered in certain cases, e.g., the 
acids (if any) used in the earlier 
part of the tannage, the type of salt 
or salts present in the tan liquors. 
If it is readily available and cheap, 

lactic acid is, in our opinion, the best, 
and a very good extract can be pro- 
duced suitable for use in the final 
drumming or wheeling mixture by 
acidifying with 3% to 4% of lactic 
acid on the weight of solid extract 
used. This should give an extract 
having a pH of approximately 3.2/3.4 
(according to the purity of the acid) 
which may be used either alone or in 
conjunction with other materials 
used to give firmness, such as Chest- 
nut, Valonia, Oakwood, ete. Lactic 
acid is particularly popular because 
it gives good firmness and tannin 
fixation without in any way damag- 
ing the leather fibre and leathers 
tanned in liquors acidified with lactic 
acid always have a very pleasing feel 
when cut. 


In England it is very popular 
to acidify with a blend of acetic and 
formic acids. Acetic acid is used to 
bring the pH of the extract down to 
about 3.7/3.8 and provide a good 
reserve of acidity, and formic is then 
used to lower the pH to about 
3.2/3.3. By this method we in Eng- 
land have been able to make our- 
selves independent of Chestnut. By 
using Wattle and acidifying it to his 
individual requirements, the tanner 


has an extract which is more regular 
as regards acidity than is Chestnut, 
and also one which is free from the 
sometimes appreciable copper con- 
tent. 

How to use a good acidified Wat- 
tle extract to the best advantage? In 
England it is used primarily in the 
hot pits. When the leather has been 
given a good tannage in cold liquors, 
it is usually left in pits of liquor at 
a suitable strength (say 120-140 
Bkr.) which is circulated by means 
of a small pump, for 4-7 days at 
about 40° C, 

The length of time the leather is 
left in the hot pits depends upon the 
degree of firmness required in the 
finished leather. Where a good de- 
gree of tannin fixation is required 
without giving too firm a leather, it 
is best to have the wheeling or hot 
pitting mixture at a slightly higher 
pH. A blend having a pH of about 
3.6-3.7 has been found to give very 
satisfactory results. It is normal to 
make these hot pit liquors with from 
50 to 60% of acidified Wattle, the 
pH of the liquor usually being be- 
tween 3.1-3.4. The remaning extract 
is usually Quebracho. 

After use in the hot pits, the liquor 
is run down the yard, through the 
layers or circulars and rockers, and 
helps to improve the fixation of tan 
and colour of the leather and the 
tanner is therefore able to use to full 
advantage the reserve of acidity aris- 
ing from the use of the organic acid. 


To get the maximum results 
both for fixation of tan and also for 
firmness, it is necessary to have both 
reserve of acidity and increased tem- 
perature. The lower the temperature 
of the wheel or hot pitting mixture, 
or more strictly speaking the greatet 
the quantity of acid present, the 
lower is the temperature at which 
damage can be done to the fibre. 
Putting it another way, while it is 
quite satisfactory to wheel leather in 
a mixture of lightly sulphited Que- 
bracho, Wattle and Mangrove hav- 
ing a pH of 4.5 at a temperature of 
15-48 to wheel the same leather 


in a liquor acidified to a pH of 3.3 
at the same temperature would be 
asking for trouble. At this more acid 
pH the temperature should not ex 
ceed 40-42°C. 

As an illustration of this principle 
of careful acidification of catechol 
tanning materials, it is possible to 
obtain similar results for firmness 
and fixation by the controlled acidi 
fication of sulphited Quebracho 
liquors. A successful sole leather tan 
nage consisting entirely of sulphited 
Quebracho was run daily and con 
tinuously for a matter of nearly four 
years. The sulphited Quebracho used 
to feed the head liquor at the top of 
the yard, after dissolving, was acidi 
fied with 2% formic acid (80% 
Tech) on the weight of solid extract. 
This gave a pH in the strongest 
liquors of 3.3-3.4 @ 150° Bkr. (160 
170 mg. equivalents per litre) and 
the liquors ran down the yard with 
out any further acidification except 
for the first 6 or 7 coloring rockers, 
the first of which was maintained at 
pH 3.8; each successive pit being 0.1 
pH more acid until pH 3.2) was 
reached, the acidification being with 
sulphuric acid. By this method a per 
fectly satisfactory firm, well tanned 
leather was made. 

While a satisfactory yield of 
77.6% with a degree of tannage of 
71<=72 was obtained in this tannage, 
the finishing of the leather with a 
proportion of acidified Wattle would 
undoubtedly have improved the de 
gree of tannage. But we were able. 
by this tannage, to establish the fact 
that the principle of controlled acidi 
fication was applicable to both the 
world’s most popular tanning ma 
ierials. 

e 


Merchant Promoted 
Appointment of William H. Mer 


chant as a vice president of A. ¢ 
Lawrence Leather Co., Division of 
Swift & Co., was announced this 
week. Merchant has been managet 
of Lawrence’s Calfskin Division since 
1947 and joined the firm in LOLS, 
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ENTERTAINMENT COMMITTEE MEMBERS of the St. Louis Shoe Manufac- 
turers Association are pictured at recent meeting to discuss plans for forth- 
coming Eighth Annual Fall Shoe Showing. Annual banquet will be held 


April 27 at Hotel Jefferson in St. Louis. 


Seated, from left, are Julian Samuels, 


Jr., Henry Solar, chairman; Fred J. Weber, president of the association; 

Paul Johansen, general chairman of the show; C. D. P. Hamilton, Ill, co-chair- 

man of the committee. Standing, from left: C. W. Carson, Leonard Vogt, 

Edward A. Jones, Roger Johansen, and Arthur H. Gale, executive secretary 
of the association. 


SIZES OFF TRACK 


Kid's Shoe Sizes 
Not Scaled Right 


Many of the nation’s shoe retailers 
are complaining about the existing 
“sizing confusion in juvenile shoes,” 
according to a detailed survey made 
and reported in Suoescore, The Ad- 
vance Guide to Footwear Fashion. 
Shoe sizes often have little relation 
to age, school grade classifications, 
group tastes and habits, appropriate 
styling, etc., states the report, And 
because of this, it’s difficult to pro 
mote styling intelligently in some 
juvenile footwear. 

“Styling frequently tends to run 
from one size range into another 
without consideration for distinct dif- 
ferences in activities and wants of 
different age groups,” SHorscopt 
states, Little gents’ (sizes 81-11) 
and youths’ (114-2) shoes are often 
identical in styling despite two dif- 
ferent age and social activity groups. 

Pre-teenage girls with sizes over 
three are often forced into teenage 
shoes. Or, a 10-year-old girl of small 
foot size is often required to buy 
shoes she considers “kiddish,” while 
another same-age girl with large foot 
size is moved into shoes styled for 
older girls. 


26 


SHOESCOPE suggests that “a more 
realistic shoe size schedule” would 
be scaled to age and school group 
gradings ‘because kids want to dress 
as do other kids in their own age or 
school grade groups — and not be 
forced to wear younger or older ap- 
parel or footwear. 


Hamel’s Son Killed 


Hamel, Jr., age 24, was 
killed in a car accident in Amesbury, 
Mass., on April 14, when his car over- 
turned in making a sharp curve in 
the road. He is the father of three 
children, and the son of George 
Hamel, sales manager of L. H. 
Hamel Leather Co., Haverhill, Mass. 


George 


Joins Kiefer 

William Brinkman has 
Edgar S. Kiefer Tanning Co. of 
Grand Rapids, Mich., as mid-western 
salesman. Brinkman formerly repre- 
sented Allied Kid Co. when he was 
associated with Malcolm B. King of 
Chicago. Prior to that, he 
sociated with J. K. Reynolds ¢ 

Al Walker recently succeeded Peter 


manager for 


joined 


was 4as- 


A. Coolsen as sales 


Kiefer. 
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Boston Shoe Club 


Hears Terry Brennan 


Members of the Boston Boot and 
Shoe Club turned out en masse 
Wednesday evening, April 14 for the 
group's annual sports nite, were 
rewarded by a lively event capped 
by young Terry Brennan, new Notre 
Dame football coach. 

Brennan, who at 25, is the young- 
est big-time gridiron coach, spoke 
on prospects for the nation’s most- 
famed “Eleven.” He declared he 
would not try to emulate the feats of 
Rockne, Layden or Leahy but would 
take each game in stride. 

George k. Hamel of L. H. Hamel 
Leather Co., Haverhill, was elected 
president of the Club for 1954- 
1955. Hamel was not present due to 
the tragic death of his son, George, 
Jr., earlier the same day. Young 
Hamel was killed in an automobile 
accident at Amesbury, Mass. 

Other officers named _— included 
John E. Daniels, John E. Daniels 
Leather Co., Boston, treasurer; 
Francis L. Shea, Barbour Welting 
Co., Brockton, and Charles W. 
Sweeney, Kelley & Sweeney Leather 
Co., Boston, vice presidents; Irwin 
Katz, Hubbard Shoe Co., Inc., Roch- 
ester, N. H., third vice president; 
and Maxwell Field, secretary. 

Re-elected to the Executive Com- 
mittee were: C. Russell Cavanaugh, 
John J. Cooney, Thomas J. Hartnett, 
C. Harvey Moore, J. William 
Nicolls, Charles W. O’Conor, Arthur 
E. Pfeiffer, Winthrop L. Pierce, Ralph 
L. Pope, Jr., and Jack Sandler. 

Elected to the Executive Commit- 
tee were: Harvey B. Evans, Frederick 
J. Leviseur, Wallace J. McGrath and 
Charles Slosberg. 


New McElwain Pact 
Representatives of J. F. McElwain 
Co.. Nashua and Manchester, N. H.. 
and the New Hampshire Shoe Work- 
reached agreement 


April 1, 


ers Union have 
on a new contract, effective 
1954 - March 31, 1955. 

The new pact provides that the 
company assume all cost of group 
life, sickness and accident insurance. 
and gives workers an_ additional 
paid holiday. Employes with 15 or 
more years of service will receive a 
third week’s paid vacation. This had 
applied previously to employes with 
25 years of service. 
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HEADING BOSTON OFFICE of 
Wishner, Weeks & Co. is Carl N. 
Kuhn, recently elected vice president 
of the firm. Kuhn was formerly in 
charge of the Boston office of Carl 
M. Loeb, Rhoades & Co. Wishner, 


Weeks has main offices in Milwaukee. 


PROMOTED at Atlas Tack Corp. of 
Fairhaven, Mass., is Russell W. Sin- 
clair, sales manager, who has been 
elected executive vice president of 
the firm. Works manager Joseph M. 
Cordeiro has been appointed vice 
president in charge of manufacturing. 


FIFTEEN MILESTONES 





910” Readies 
Plans For Banquet 


Invitations for the gala 22nd 
Annual Banquet and Entertainment 
of The 210 Associates have been 
mailed to 3,200 members of the 
philanthropic group, Fred Bloom, 
reported this 


executive secretary. 


week. 
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The dinner, marking “210°s” 15th 
anniversary, will be held Tuesday 
evening, May 4, at the Waldorf- 
Astoria Ballroom during the week 
of the Popular Price Shoe Show in 
New York. 

Toastmaster of the occasion will 
be Clifford O. Anderson, vice pres- 
ident of G. R. Kinney Co., Inc., New 
York shoe chain. Entertainment will 
be arranged by Robert Goldstein, 
treasurer of Plymouth Shoe Co., 
Middleboro, Mass., and co-chairman 
Harry Karl, president of Karl Shoe 
Stores in Los Angeles. 


An unusual feature of the evening 
will be anonuncement of the enter- 
tainment program to the press sev- 
eral days before the dinner. By now, 
the “210” Banquet has become a 
byword for top entertainment by the 
country s top entertainers, 

Another feature of the dinner 
will be presentation of the Sixth An- 
nual Award of the T. Kenyon Holly 
Memorial Plaque, given annually to 
a member of the leather, shoe or 
allied trade for distinguished service 
to the industry. Last year’s award 
went to J. Franklin McElwain of J 
Fk. McElwain Co. 
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BLACKHAWK SPLITS 


ASSURE YOU OF QUALITY 


BLACKIHAWK TANRNERS 


2171 S. FIRST ST. 


W. A. HOLCOMB, Cincinnati, Ohio . . . 
A. J. & J. R. COOK CO., San Francisco and Los Angeles . 
TANDY SALES CO., Albuquerque and Fort Worth. 


Nashville, Tenn. .. . 


MILWAUKEE 7, WIS. 


D. C. KENNEDY CO., St. Louis, Mo. . . 


. H. H. BEAVEN CO., 
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AUTOMATIC FLEXER tests four leather samples at once for water repellency. 

Developed by Dow Corning Corp., the machine registers instant of water 

penetration, Here one electrode of incomplete circuit is inserted into lead 

shot while other electrode terminates in water tank near sample. Penetration 

of water completes circuit, activating locking relay which in turn breaks an- 
other circuit controlling automatic counter. 


“HORIZONTAL FLEX” 


New! Machine Tests 
W aterproof Leather 


Standard methods for testing shoe 
upper leather for water repellency 
consist of simply flexing a sample 
either partly immersed in (Maeser) 
or filled with (Hopton) water until 
a drop is seen on the dry side. 
Usually from 30 to 70 flexes are re- 
quired. When Dow Corning began 
developing a silicone treatment for 





WINDRAM 


Oualily 


COMBINING — ELASTICIZING 
PLASTICS 
BACKING CLOTH 


WINDRAM 
MANUFACTURING COMPANY 
Established 1867 
3 Dorchester St., So. Boston, Mass. 











leather, however, the flexes required 
jumped up into the thousands and 
even tens of thousands. 

One result: Dow Corning has de- 
signed and built a fully automatic 
tester which not only flexes four 
samples at once, but which registers 
the instant of penetration more ac- 
curately than the human eye. 

The samples are 4” x 4” squares, 
folded grain side out into a “boat” 
shape, clamped at each end, and 
filled with 225 grams of No. & lead 
shot. The shot does double duty: it 
prevents the sample from buckling, 
and it acts as an electrical conductor. 

The “horizontal flex” of the Hop- 
ton test was adopted because its 
greater severity reduced the running 
time required to produce water pene- 
tration. So far, most of the samples 
tested have been side upper leather, 
combination tanned, containing from 
10 to 13% Dow Corning 1109. Flexes 
range from 3,000 to 15,000, depend- 
ing largely upon the position of the 
sample in the hide. 


Unemployment Meeting 


The New England Shoe and 
Leather Association has scheduled a 
membership meeting for April 21, at 
2 P.M., at the Hotel Statler in Boston, 
to discuss the important topic of 
merit rating provisions of the Massa- 
chusetts Unemployment Compensa- 
tion law, according to Maxwell Field, 
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executive vice president of the as- 
sociation. 

“The Association has planned this 
meeting in the belief that more of 
its Massachusetts members can and 
should enjoy lower tax rates,” Field 
said. “Practical explanations of the 
complex rulings of the Employment 
Security Law will be provided by 
representatives of the Division of 
Employment Security. They will ex- 
plain the rights and responsibilities 
of employers and answer members’ 
questions. 


ANOTHER MERGER 





Textileather Joins 


With General Tire 


Merger of Textileather Corp., To- 
ledo, O., manufacturer of processed 
fabrics, and Bolta Corp., Lawrence, 
Mass., producer of plastic products, 
with General Tire and Rubber Corp. 
of Akron was approved this week by 
the latter’s stockholders. 

The action establishes General as 
the world’s largest producer of vinyl 
plastic sheeting and vinyl film, ac- 
cording to William O'Neil, General’s 
president. 

Mergers were effected separately 
in exchanges of General Tire pre- 
ferred stock for outstanding common 
stock of both Bolta and Textileather. 
The latter reported record sales 
totaling $19,522,238 last year, em- 
ploying 850 workers in its produc- 
tion of coated fabrics, plastic film 
and coated fibre-based materials for 
the automobile upholstery, handbag. 
luggage and other industries. 


Jordan Joins General 

Leo Jordan has resigned as stylist 
and coordinator for Prima Footwear 
Co. of Columbus, O., to join General 
Shoe Corp., Nashville, Tenn., as 
special staff assistant on all juvenile 
shoes. He will work with Matt 
Wigginton, vice president of sales 
distribution. 

\ veteran of 25 years in the shoe 
business, Jordan joined International 
Shoe Co. in 1934, later was a co- 
founder and partner of Wesseling & 
Jordan Shoe Co. in Eldon and Tip- 
ton, Mo. Jordan served as president 
of the firm which manufactured bet- 
ter grade children’s shoes. When the 
firm consolidated with Weber Shoe 
Co. in 1951, he returned to Interna- 
tional, joined Prima in Aug. 1953. 
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ON WAY OUT 





Krippendorf Moves 
To Lebanon Site 


Long-standing rumors that Krip- 
pendorf-Dittman Co. would leave its 
native Cincinnati blossomed into 
reality this week with announcement 
that the women’s shoe manufacturing 
firm is heading for Lebanon, O. 

Carl H. Krippendorf, chairman, 
said the firm has leased the former 
plant of Charles Meis Shoe Mfg. Co., 
now inoperative for several months. 

Cincinnati’s loss will be Lebanon’s 
gain. In Cincinnati, Krippendorf- 
Dittman employed 250 workers, had 
an annual payroll uf $500,000. When 
the move to Lebanon is completed 
late in April or early May, Lebanon 
shoe workers will benefit. 

Motivating factors for the move 
were described by Krippendorf as 
twofold. “Our present seven-story 
factory does not provide proper fa- 
cilities for efficient and modern 
operation,” he said. “In addition, the 
number of young persons going into 
the trade in Cincinnati is extremely 
limited. These two factors have com- 
bined to gradually diminish the out- 
put of the present plant.” 

The shoe company’s stock was pur- 
chased last Oct. by Illinois Wesleyan 
University of Bloomington, Ill. Last 
week, the board elected Harold J. 
Kilduff new president. 





SUMMARY OF CENSUS REPORTS FOR LEATHER 
OPERATIONS IN MASSACHUSETTS AND 
LEADING LEATHER CENTERS — 1951 








Jingles In Jest 





Headline-Happy 

Work glove holds; calf lacks vigor; 

Garment active; stockpiles bigger; 

Small packers slow; countries 
snagged ; 

Belting off; sole leather lagged; 

Pigskins spotty; pickled skins 
drag: 

Deerskins move; bag-case sag; 

Sheep marks time; kidskins 
mixed ; 

Reptiles slack, prices fixed; 

Big packers up; prices and trends; 

Split leathers plod; interest in 
bends; 

Packers face test; horsehides quiet; 

Between you and me, ain’t head- 
lines a riot? 

Sometimes makes you ask, I'll bet: 

How corny can an editor get? 


Prepared by: New England Shoe and Leather Association 
Source: Massachusetts Department of Labor and Industries 


Leather, - Average Number = Total Amount 

Tanned, of Production of Wages Paid Value of 
curried and Number of and Related During the year Products 
finished : Establishments Workers (Gross) (F.O.B. Plant) 
Massachusetts, 

Total® 162 8,362 $27,684,276 $194,779,346 
Boston 14 309,689 $0,037,913 
Haverhill 10 1,020,376 6,635,008 
Lynn 6 2,361,289 10,619,236 
Peabody 71 11,672,769 66,370,831 
Salem 29 2,788,659 17,372,133 
Woburn 6 1,161,112 4,355,101 


*Includes more areas than shown in table. 





COME OUT of the" 
CLOUDS of TROUBLE 


with... 


COMPOSITION BLOCKS & PADS 


BLOND OR BLACK) 


and NEW ERA SUPER WEAR BLOCKS 


(BLACK ONLY) 


INDEPENDENT and NEW ERA DIES 


Cutting * Perforating * Embossing * Marking 


BEVERLY DIES too! 


No Better Combination to Show the Way to 
Longer Block Wear and Fewer Die Troubles 


The Perfect Self Healing Blocks & Pads 
Any Desired Size in Black or Blonde 


Try One or More Today PANT YT Ya a ae ee 
LaSalle near Jeflerson, St. Louis 4. Mo., Phone: Grand 2143 


BE CONVINCED! Aivesiote 


NEW ERA DIE CO. Red Lion, York County, Penna 
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SHANK 


AND 


COUNTER 


STEEL- SHANKS - COMBINATION 
FIBRE COUNTERS 


29 AMORY STREET 
lel. Highlands 5-944 BOSTON (Roxbury Dist.) MASS 
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Stylescope 


High Style Ou Mid Heels 


The American scene constantly shifts, car- 
rying along with it changes in the fashion pic- 
ture. The women's labor force is constantly 
on the increase; more leisure time for the 
housewife, allowing for club activities, cam- 
paigns, visiting and shopping; a longer life 
expectancy coupled with generally good 
health in the later years. Add this up and 
it means more fashion shoes with ae, corn- 
fort features. And the facts back this up 
—reports from all over the nation indicate a 
steadily increasing market for fashionable 
shoes on mid heel heights. Here we present 
seven exclusive designs by one of the coun- 
try's noted shoe stylists — each aimed at 
greater comfort on mid heel heights—each 
designed with a high-fashion flair. 


A. Exotic mule-type for street- 
wear or cocktails, featuring 
sweeping high riding lines. 


B. New interpretation of a 
spectator type, with wideopen 
shanks, pointed lines of design 
brought out by thin straps. 


C. A pert pump with eye- 
catching back appeal. Wid- 
ow's peak accented by row of 
two-toned detailing. 


D. Snug fitting shoe with 
wrap-around effect. Note shell 
line to pointed toe, wide-open 
forepart and quarter. 


E. Sweeping side lines extend 
far back to give good fit to 
naked quarter treatment. Side 
straps taper, going through 
slots at vamp sides. 


F. The elegant pump with 
vertical quarter lines, adding 
illusion of greater height to 
mid heel. Smart button de- 
tsiling. 


G. Completely feminine, this 
model features one-sided pet- 
als, creating tiny openings. 
Throat center adorned with 
jeweled button. 





Get the full value of full bloomy undertones 


You get the value of deep penetration... 
uniform, level shades ... excellent exhaustion 


properties... when you rely on Du Pont 


leather dyes. You also find a wide range of colors and Some Du Pont Dyes 
ae Ne EN for Garment Leathers 


lake advantage of the value features offered . . . 


by the Du Pont leather dyes. Du Pont technician Du Pont Orange RO 


will be glad to help you seleet and apply Du Pont Resorcin Brown 5G 
the dyes best suited to your needs. Write to Conc. 200% 


ki. 1. du Pont de Nemours & Co. (Ine.), Dyes and “PONTACHROME”* Brown G 


Chemicals Division. Wilmington 98. Delawar 
Du Pont Chromate Brown EBN 


“PONTACYL’* Fast Red AS 
Extra Conc, 


2 V; “PONTACYL’’* Fast Blue 5R 
WW Conc. 


BETTER THINGS FOR BETTER LIVING,., THROUGH CHEMISTRY 
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D Wedge-heet 
casynl 


VARMSTRONG’S 
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Top-selling numbers like strap-pumps, sandals, and 
soft casuals are offering more than good looks and 
smart styling this spring. They also provide a comfort 
the “Flex 


ilience” of Armstrong's Cushion Cork". “Flex-ilience’ 


feature that assures lasting popularity 


is a combination of flexibility and resilience, two 


comftort qualities shoppers always welcome, 


Soft, springy, yet durable 
Armstrong's Cushion Cork is made of finely ground 
cork particles suspended in a sponged-rubber binder 
This means Cushion Cork is springy, light, and extra 
flexible. And it gives a shoe the “live” resilience that’s 
so important in reducing walking fatigue. 
durable. It 


wont creep or bunch and it outlasts the shoe itself. 


Cushion Cork is also exceptionally 


FOUR 


B Pump has Cushion Cork 
insole for flexibility as we!l as 
comfort. Only a sock liner sep 
arates the resilient pad from 
the ball of the foot. 


A Sport shoe uses Cushion 
Cork to keep its promise of 
comfort. The cushion stays re 
silient and comfortable for the 
life of the shoe. 


CUSHION CORK 
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WAYS CUSHION CORK ADDS 


Has many uses 
Youll find Cushion Cork 


can be used effectively as an insert 


unusually versatile. It 
a filler piece, a 
platform, in an insole strip, or as a complete heel-to 
toe cushion. But no matter where you use it, Cushion 


Cork adds the “Flex-ilience” that makes 


fortable to wear and easy to sell! 


al shoe Com 


Test Cushion Cork free 


One good way to see what “Flex-ilience” can cdo 
for your shoes is to make up a few test pairs with 
Cushion Cork. We'll be glad to provide tree working 
samples and additional information, ¢ all your Arm 
strong representative or write direct to Arm 
strong Cork Company Shoe Products Dept ® 
6304 Drury Ave., ») 


Lancaster, Pennsylvania 


‘‘FLEX-ILIENCE’’ TO A SHOE 


D Slip-lasted shoe has toe-to 


heel platform of Cushion Cork 


C in this Sbicca shoe, an in 
sert of Cushion Cork is ce 
mented into the shoe 
tionally resilient comfort is pro fort, with only 


Wearer enjoys maximum com 


Excep 


layer of faille 


vided where it's most needed between foot and platform, 
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Safety Shoe Manufacturers Say— 


YOU CAN'T BEAT STAR 
KNOTLESS THREAD 


Made of DACRON- 


For Outsole And 
Welt Stitching 


Put Up On 
40 oz. KNOTLESS TUBES 


BECAUSE — it is highly resistant 
to acids and alkalis 


BECAUSE —it is highly resistant 
to moisture and mildew 


BECAUSE —it is highly resistant 
to perspiration 


BECAUSE —it stands up to flexing 
and abrasion 


A Service To Shoe Manufacturers 
AMERICAN THREAD’S 


SYNTHETIC THREAD 0 f 
DIVISION EAM CNGINEERING 


Perplexed by a stitching problem? Wonderiag what thread com- 

bination to use? Or what basic thread fiber—cotton or synthetic 

would be best? Or what should be the minimum number of stitches 

for your purposes? Or how to get around a tough sewability prob- 

lem? Ask your American Thread Company representative about 
260 WEST BROADWAY, N. ¥ SEAM ENGINEERING. It’s a laboratory service offered to thread 

users without charge—and it's already helped solve these and count 

Branches: Chicago + Dallas + Los Angeles + Philadelphia less other seam problems for many manufacturers. 


Newton Upper Falls, Mass. + St. Lovis + San Francisco 
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Lay-Offs “Serious” 
In New Hampshire 


The employment situation in New 
Hampshire’s shoe-manufacturing in- 
dustry, now the largest employment 
unit in that state with approximately 
22,000 workers, is described as 
“serious” by George Fecteau, terri- 
torial representative for United Shoe 
Workers of America, CIO. 

Fecteau reports that lay-offs are 
still in effect at some shoe factories 
even in the midst of the industry’s 
peak season for Easter business. He 
predicts an overall decrease of 10 to 
15 percent in New Hampshire’s shoe 
production for the year. This will 
mean “less income for the average 
shoe worker,” he states. 

Taking issue with a report by the 
New Hampshire Division of Employ- 
ment Security, which set the total 
number of jobless in the Granite 
State at 12,500, Fecteau declares the 
figure “reflects only those drawing 
unemployment compensation.” He 
refers to others on the unemployed 
list who have exhausted their benefits 
or are not eligible for compensation. 


MORE GOING OUT 





U. S. Shoe Exports 
1% Of Total Output 


The U. S. shoe industry last year 
exported a total of 4,234,872 pairs of 
shoes or less than one percent of total 
national production of 501 million. 

Figures were compiled by the New 
England Shoe and Leather Associa- 
tion which prepared an analysis of 
1953 footwear exports and imports, 
excluding slippers and textile upper 
shoes. Dollar volume of all footwear 
exports amounted to $14,661,403. 

Imports amounted to 1,238,243 
pairs valued at $7,679,020, leaving 
a net export balance of 2,996,629 
pairs valued at $6,982,383. 


NEW DIVISION MANAGERS of General Shoe Corp.'s Friendly-Acrobat and 
Storybook Shoe Co.'s, respectively, are R. C. Bloxton, left, and Carlton Y. 
Richardson. Bloxton succeeds Tom Bowers who is leaving General Shoe to 
become sales manager of Hagerstown Shoe Co. Previously with Craddock- 
Terry, Bloxton joined General in 1940 and has been a regional sales repre- 
sentative since 1950. Richardson succeeds Ralph Williams who remains with 
the firm's distribution division in an executive position. 


POLYETHYLENE COUNTERS pour out of new equipment as vice president 
Robert C. Horowitz, operator Anthony Paterno and sales manager H. M. 
Young, all of Brockton Cut Sole Corp., look on. The company has been 
licensed to manufacture and distribute the counters by Endicott-Johnson Shoe 
Corp., owner of the patents. Counters will be distributed under a name to 
be announced shortly and will be offered in men's, boys’, children's and grow- 
ing girls’ welt styles and boys’, girls’ and children’s stitchdown styles. 


The majority of men’s shoe im- per pair. This represents an increase 
ports were welted types from the 
United Kingdom. Last year, men’s 
welt shoe imports from United King- 
dom totaled 464,261 pairs valued at 
$2.785,798—or an average of $6.00 


of 35 percent in pairs and 28 percent 
in dollar volume over the preceding 
year, when 342,630 pairs valued at 


$2,168,985 were imported, 


KENWOOD 


FOR LONG LIFE AND BEST ALL-ROUND RESULTS 


y 
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tehling Continuous Feed Leather Wrir ging Machine 


Putting ( t Nr r Nringer 


SONS - KENWOOD MILLS - RENSSELAER, N.Y. 
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Paramount Marks 25th 


Paramount Shoe Company will ob- 
serve its 25th anniversary this month, 
according to Morris Kalmon, vice- 
president in charge of sales and 
styling. 

Kalmon, who has been a member 
of the firm since its inception, said 
the event would be marked with the 
presentation of Carousel, a new line 
of shoes designed on 151./8 shaped 
illusion heels. 

The new line will be on display in 
the company show rooms at Hotel 
Jefferson during the St. Louis Shoe 
Show. Styles will range from wide 
open dressy types to closed up town 
and spectators. 

Promotional groups in the collec- 
tion include such themes as “The 
Fleet’s In,” highlighting the nautical 
theme popular in ready-to-wear, re- 
flected in little sailor collars, naval 
insignia and gold braid decorating 
vamps and throatlines of the shoes. 
“Can Can,” a second promotional 
group, features feminine organdie 
ruffle trims on jewel toned velvets. 
“Harlequin Half-and-Half forms a 
group of illusion shoes... dark 
suede and nude calf combinations 
that give the effect of only part of a 
shoe on the foot. 

President of the firm is Sam Wolff. 
Chairman of the board is Abe Tober. 

Approximately 75 of the original 
employees who began with the firm 
25 years ago are still working with 
the company, states Kalmon, The 
firm currently employs 478 persons, 
including office and factory. Produc- 
tion is 2,400 pairs daily. 


Joins Geigy 

Hubert A. Ves Marais has joined 
the Industrial Chemicals Division of 
Geigy Chemical Corp, as manager 
of the division. Des Marais was re- 
cently general sales manager of Penn- 
sylvania Salt Mfg. Co. of Washington 
and before that served as technical 
sales manager with General Dyestuff 
Corp. of the West Coast. 

He will make his headquarters at 
the company’s main offices at 89 
Barclay St., New York City. 


MILITARY BUYING 





Invitations 


Leather. The Veterans Adm.., 
New York Regional Office — 252 
7th Ave., New York 1, N. Y., has 
issued Inv. No. 38 calling for the 
following items of leather: 360 sq. 
ft. rawhide, calf—14 sq. ft. of napier 

84 lbs. sole, center belly— 132 lbs. 
shoulder sole—175 sq. ft. straps, 3 
oz. glazed—21 sq. ft. same 5 oz. 
275 sq. ft. same 8 oz.—12 sq. ft. of 
vici kid 5 to 7 ft.—156 bbs. bend 
sole—108 sq. ft. natural calf, vege- 
table tanned—40 sq. ft. calf, chrome. 
Opening April 21. 


Leather, Packing. The Director 
of Procurement and Production, 
Wilkins Air Force Depot, Shelby, 
Ohio, has issued Inv. No. 33-602-54- 
106B Prime Class calling among 
other items, 6000 each, packing, 
leather, to specs. IAW-USAF drawing 
42A13031. Opening April 26. 


Leather Gloves. The Command- 
ing General, Marine Corps Depot of 
Supplies, Navy Dept., 1100 S. Broad 
St., Phila. 46, Pa., has issued Inv. 
No, 999-C calling for 50,000 pr. 
gloves, leather, lined, for delivery to 
San Fran., Cal., April 28. 


Boots, Combat. Invitation for 
bids will be issued by the New York 
(Juartermaster Purchasing Agency, 
on or about May 14th, 1954, cover- 
ing Boots, Service, Combat, Russet, 
Mildew Resistant regular and 
Supplemental tariff sizes, estimated 
130,363 pairs, and Shoe, Low Quar- 
ter, Tan, Mildew Resistant—regular 
and supplemental tariff sizes, esti- 
mated 16,124 pairs. Bids will be 
opened on or about June 4th. 


Bids 


Upholstery Leather. Lacka- 
wanna Leather Co., Hackettstown, 
N. J., was low bidder under item | 


of Inv. No. 2039 opened at the New 
York Navy Purchasing Office at a 
unit price of $.68 per sq. ft. of 
leather, upholstery, full top grain, 
black, French-type 1 finish A-smooth 
selection A delivered to all destina- 
tions. 

Under item 2, Garden State Tan- 
ners Co., Pine Grove, Pa., was low 
bidder at $.479 per sq. ft. of leather, 
upholstery, top grain, snuffed, em- 
bossed in coarse grain, dull black, 
selection A type 2 finish D delivered 
to all destinations. 

Under item 3, Garden State Tan- 
ners was low bidder with a unit price 
of $.595 per sq. ft. of leather, uphol- 
stery, snuffed, top grain, green, dark, 
selection A-type 2- finish C delivered 
to all destinations. 

Under item 4, Caldwell Lace 
Leather Co., Auburn, Ky., was low 
bidder with a unit price of $.45 per 
sq. ft. of leather, cattle hide, chrome 
tanned, 1/16 inch thick, type 3, top 
grain, cow hide; for all destinations. 

All the above low quotations were 
under lot 1 of this bid. 


Boots, Ski. A. R. Hyde & Sons, 
Cambridge, Mass., was the only 
bidder under Inv. No. 339 which 
opened at the New York Quarter- 
master and which called for 312 prs. 
Boots, ski, mountain with rubber sole. 
Hyde offered a unit price of $27.60 
per pr. delivered to Auburn, Wash., 
and $27.40 per pr. delivered to Sch., 
N. Y. 


Awards 


Leather Brief Cases. The Na- 
tional Brief Case Mfg. Co., Chicago, 
Ill., was awarded contract for 3,254 
brief cases, leather, navigation, dead 
reckoning, type A-4 in a/w Spec. 
MIL-C-6512 for a total of $32,605.00. 
They were also awarded item 2 which 
called for 25 brief cases, leather, 
navigational type 5 in a/w Fed. Spec. 
KK-C-1211-C for a total of $369.00. 
Both items appeared under Inv. No. 
602-26 issued by the Wilkins Air 
Force Depot, Shelby, Ohio. 








Brands “Carlos Casado” — solid ordinary 


Sold exclusively in U. S., Canada, Mexico, Cuba, Central America through 


TAN-AMERICAN CORPORATION 


42 Broadway, New York 4, N. Y. 


S. A. CARLOS CASADO LTDA. 
Oldest producers of 


PARAGUAYAN QUEBRACHO EXTRACT 





*““Tanextra’’—cold water soluble 








LEATHER and SHOES 


April 17, 1954 





LEATHER MARKET REPORT 





Over-all Buying Still Slow 
Sampling Continues At High Rate 


Easter Shoe Sales Hold Key To Immediate Prospects: 
Meanwhile Most Prices Continue On Soft Side. 


Sole Leather sales continue 
moderate; poor with some. Those 
buyers who operated last week, absent 
from market this week. Because of 
carefully governed production, pres- 
sure on tanners to sell is lacking and 
prices hold fairly well. Here and 
there, heavy bends, least wanted type 
just now, get bothersome, are moved 
at a concession. 

At 68c and down, clear light bends 
quite firm. About 57¢ and down asked 
for 8-9 iron bends. Up to 52c¢ asked 
for 9-10 irons, though 50c is usual 
tops. Bends above 10 iron quoted at 
45-47c. 

Sole Leather Offal slows down 
to a walk. Yet a few fair sized orders 
placed at undisclosed prices. That 
concessions are being made is hardly 
a secret. Though bellies are best sell- 
ers, they, too, lack vigor. 

Best bellies bring 27-28c. Single 
shoulders quoted at 38c¢ and down. 
Best clear double rough shoulders 
suitable for specialty purposes quoted 
at 46c and down. Most TR shoulders 


quiet at 19-21. Now and then a car- 
load of heads moves at around 17e. 


tanners report 
Some say the 


Calf Leather 
mixed conditions. 
week was good with back orders com- 
ing to a fair volume. Others report 
widespread sampling but little definite 
business. The opinion that calf will 
have a big fall is still strong and, if 
anything, growing into a certainty. 
Interest in aniline finish greater than 
ever. Top grades in both men’s and 
women’s weights no problem. Me- 
dium and lower grades, where bulk 
of sort falls, slower but no dangerous 
accumulations in sight. 

Up to about $1.00 asked for men’s 
heavy regular finish. This is for 
superior tannages. Other lines ask 
about 94¢ and down. 

About 95c¢ and down asked for 
women’s small skins; about 90e and 
down for regular sized skins. Plenty 
of leather available in the 
range. Aniline finishes quoted at 
about 4-5c higher in both men’s and 


If OC 


women’s. Calf suede gets moderate 


| 


Only leather 
iceluMial 
iatesmalte (3 
WY71 10m oY =Yol am dal 


TIOGA OAK 


bring 44c and down. Foreshanks 


sampling. 





Prices and Trends of Leather 


THIS 
WEEK 


KIND OF LEATHER 





65-1.6 
55-95 


CALF (Men’s HM) 

CALF (Women’s) 

CALF SUEDE 

KID (Black Glazed) 

KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) 
EXTREMES (Combination) 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES 

SHOULDERS (Dble, Rgh.) 
SPLITS (Lt. Suede) 
SPLITS (Finished Linings) 
SPLITS (Gussets) 
WELTING (% x %) 
LIGHT NATIVE COWS 


55-90 
45-90 
50-56 
15-23 
48-52 
44-48 
30-34 
64-68 
27-28 
44-48 
30-35 
17-20 
14-16 


All prices quoted are the range on best selection of standard tannages using quality 


rawstock, 


60-1.00 


7- 7% 
14-141 


MONTH 
AGO 


0 73-1.05 
58-98 
60-1.00 
55-90 
48-90 
50-56 
15-25 
52-54 
44-50 
34-38 
64-68 
27-29 
44-50 
30-35 
17-20 
14-16 
6 4-7 

1344-14 


YEAR 
AGO 


1953 
HIGH 


80-1.10 
73-92 
70-95 
55-90 
80-96 
56-62 
18-32 
56-60 
51-53 
38-42 
65-68 
27-28 
50-53 
33-38 


95-1.20 
80-1,03 
85-1.10 
55-90 
80-96 
60-64 
18-32 
64-68 
56-59 
38-45 
68-72 
26-29 
51-56 
35-39 
18-22 24-26 
13-15 18-20 

8 x 

17% 20, 
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WEST ELEL-D; 


trademark 


BENDS 
SHOULDERS 
BELLIES 


Also 


Specialty 
Lea thers 
Si or Belt ing, 
Textiles, 
Hydray lics, 
Packir Zand 


Strap 1 eathers 


The Tioga Oak trademark 
is your assurance of extra 
quality leathers - - 

long tanned to 

fill your most 

exacting 


needs. 


TANNING CO. 


PENNA 





Armour’s 
QUALITY 
Mer hhilee 


COSSACK 


. » Smooth 
corrected grain, 
semi-aniline, 
vegetable type 
kips and extremes 


4maur leattor O 


CHICAGO BOSTON - NEW YORK 


Sheep tanners report slower 
week, Buyers shopping for bargains 
often find them and fair sized sales 
made when price is right. 

Best boot lining russets quoted at 
25c and down. Shoe lining russets 
bring 22c and down with volume in 
the 14-18 grades. Colored vegetable 
linings bring up to 25c. Chrome 
linings quoted at 28c and down. 


Side Leather Tanners again 
report mixed conditions. Some good 
business placed for superior tannages. 
Volume tannages find price structure 
difficult to maintain. Those who 
stand pat see busines go to less rigid 
competitors, Meanwhile some buyers 
have made what appear to be excel- 
lent bargains. 

Heavy combination tanned kips 
quoted at about 50c and down for 
heavy leather. Some say 52c¢ and 
down. Best heavy combination ex- 
tremes bring up to 48c. Large leather 
quoted at about 44c and down. Light 
weights at usual differential attention. 

Chrome tanned kips bring up to 
about 48c for best heavies. Some 
quotations of 50c heard. Extremes 
ask about 44-45c and down. Large 
leather about 40-42c and down. In 
light weights prices vary considerably 
with most quotations in 30’s. 


Split tanners find going rough. 
Many are made and many are bought 
but production now well ahead of 
demand. Result is an over competi- 
tive market for the time being. Regu- 
lar split users get some exceptional 
bargains. 

Finished linings quoted at about 
2le and down but few sales made at 
above 18-19c, Usual price range 18- 
16-14c. Suede linings quoted at 23c 
and down. Non-slips wanted at 
around l6c; grades up to 19c quiet, 
above that very quiet. 

Heavy suede splits for men’s and 
women’s unlined shoes bring a variety 
of top quotations from 44c down. 
Just now a small flurry of orders in 
whites. Light weight splits quoted 
at about 36c and down by most. 

Sole splits quoted at unchanged 
prices move slowly. Some business 
reported when prices are elastic. The 
following are top asking prices: 4-5 
ounces at 30-28-26c; 5-6 ounces at 
34-32-30c; 6-7 ounces at 42-40-38c, 


Kid ieathers draggy. Phila- 
delphia tanners report an unusually 
dull period, 


Black suede remains the item on 
which many tanners place their 
hopes, but it is not yet moving in 
any quantity. Samplings of glazed 
in dark red and blue are out but 
have not brought much business. 


LEATHER and SHOES 


White has finally slowed down after 
an excellent season. 

Linings reported as fairly active 
for the time of the year and in com- 
parison to other types of leathers. 
Nothing has developed in_ slipper 
leathers. Crushed slow; for the most 
part, satin mats is the same. No price 
changes. 


Average Kid Leather Prices 
Suede 32c-90c 

Slipper 25c-60¢ 

Linings 25c-55e 

Crushed 35e-75c 

Glazed 25c-$1.00 

Satin Mats 69c-98c 


Belting leather slack. Phila- 
delphia tanners report that while 
there is some business around, orders 
are not coming in with any regu- 
larity. No price changes reported. 

Curriers say they are also follow- 
ing the pattern of “one day good, one 
day bad” with a general over-all pic- 
ture that is not too bright, but not 
depressingly bad. Curriers keeping 
to their pattern of buying only when 
need arises, and apparently their cus- 
tomers are doing pretty much the 
same thing. Price lists remain as 
quoted for several months. 


AVERAGE CURRIED LEATHER PRICES 


Curried Belting Best Selec. No, 2 
Butt Bends 1.25-1.35 1.23-1.31 
) 


Centers 12” 1.53- 43-1. 
Centers 24”-28” 1.51-1. 41- 
Centers 30” 1.47-1.! 37- 

1 - 


52 
7 
Wide Sides 1. 22- 1 
Narrow Sides 1.14- 11-1.13 


Premiums to be added: Ex Light plus 5c-10c; 
Light plus 7c; Heavy minus 5e-10c; Ex Heavy 
minus 5e 

Work glove leathers firmer. 
Business continues about the same, 
small orders booked from regular 
customers without any particular 
feature. 

LM weight work glove splits con- 
sidered steady, No. 1 grade at 13-14e, 
No. 2 grade at 12-13c and No. 3 grade 
at 11-12c. M weights work glove splits 
unchanged, No. 1 grade at 14-15c, 
No. 2 grade at 13-l4e and No. 3 
grade at 12-13c. 


Garment leathers more promis- 
ing. Cowhide garment leather, if 
anything, has a steadier undertone 
and still ranged 29-32c, some sellers 
reluctant to accept the inside figure. 
Horsehide garment leather also hold- 
ing steady at 36-38 and down. 

In sheepskin garment leather, 
suede brings mostly 3le to 33c¢ and 
down and grain finish to 34-36¢ and 
down. As high as 40c still listed for 
some tannages of cape leather. 


Bag, case and strap sluggish. 
There is still a tendency among 
buyers to keep a close watch on 
leather inventories to prevent exces- 
sive accumulations and also to con- 
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fine necessary purchases to imme- 
diate or nearby requirements. 

Case leather, meanwhile, holds 
steady with 2-244 ounce at 41-42c 
and 3-3'% ounce at 43-44c. Grade A 
russet strap leather ranges 50-5le 
for 4/5 ounce, 52-53c for 5/6 ounce, 
54-55¢ for 6/7 ounce, 56-57c for 
7/8 ounce, 58-59c for 8/9 ounce, 
61-62c for 9/10 ounce and 64-65c 
for 10/11 ounce. Grade B is quoted 
2c less and Grade C 4c less. Colors 
bring 3c and glazed 2c above russet 
prices. 

Glove leathers inch along. 
Easter orders have been filled and 
Fall orders not in yet. 

Men’s grey suedes showing some 
signs of life. Prices range from 
38c down for the domestic variety. 
Hair Types bring about 60c. Pigskins 
seem to sell as well as any leathers. 
Grades from 60c down are in the 
best demand. Cabrettas neglected. 

Iranians picking up a trifle. Quo- 
tations 26c down to 17c. Top Grades 
sell well. 

Garment Leather quiet. “Price” 
seems to be the stumbling block to 
new business. Buyers ideas still 2-4c 
below market quotations, 


@ 
NEW TECHNIQUE 


Popular Show Will 


Use “Fashionrama”’ 





A new projection rer de- 


veloped by the Philadelphia Bulletin, 
will be used at the fashion presenta- 
tion of the Popular Price Shoe Show, 
May 2-3, in the Grand Ballroom of 
Hotel New Yorker, according to Max- 
well Field and Edward Atkins, co- 
managers. 

Known as the “Bulletin Fashion- 
rama” projection system, it is expected 
to provide one of the most dramatic 
presentation techniques ever seen in 
the shoe industry, Field and Atkins 
said. The PPSSA Fashion Show in 
addition will feature commentary by 
Betty Green, Fashion Accelerator of 
Independent Retailers Syndicate, and 
models on the runway to illustrate 
the correlation between important 
apparel trends and shoes for fall and 
winter. Men’s, women’s and _ chil- 
dren’s merchandise will be shown in 
the 50-minute event. 

Tickets for the Fashion Show, 
which will be presented at 5 P.M. 
on Sunday, May 2nd, and at 4 P.M. 
on Monday, May 3rd, will be avail- 
able to retailers when they register 
for their directories at the PPSSA. 
Exhibitors will receive tickets when 
they arrive at the hotel. 
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Tanning Materials 


Raw Tanning Materials 
Divi Divi, Dom., 48% basis shp’t, bag . $72.00 
Wattle Bark, ton “Fair Average’’ $98.00 
‘‘Merchantable’’ $94.00 
$118.00 
$115.00 
$43.00 
$46.50 
$48.00 
$62.00 
$50.00 
$65.00 
$53.00 
$58.00 
$69.00 


Sumac, 28% leaf 
Ground 
Myrobalans 
Sorted 
Genuines 

Crushed 42-44% 

Valonia Cups, 30-32% guaranteed 
Valonia Beards, 40-42% guaranteed 
Mangrove Bark, Ecuadorian 
Mangrove Bark, Colombian 
Mangrove Bark, 38% E. African 


J. 1's Bombay 


Tanning Extracts* 
Chestnut Extract, Liquid (basis 

25% tannin), f.o.b. plant 

Tank cars 

Barrels, c.! 

Barrels, |.c.! RF 
Chestnut Extract, Powdered (basis 

60% tannin), f.0.b. plant 

Bags, c.! 11.28 

Bags, }.c.1 ood 12.00 
Cutch, solid Borneo, 55% tannin 08% 
Hemlock Extract, 25% tannin, tk. cars 

f.o.b. works 0625 

bbis. c.l 06% 
Oak bark extract, 25% tannin, Ib 

bbis. 6%-6%, tks +P 
Quebracho Extract 

Solid, ord., basis 63% tannin, c.l 11 31/64 

Solid clar., basis 64% tannin, c.l 12 3/16 
Wattle extract, solid, c.l., East African 

60% tannin 
Wattle extract 
60% tannin ‘ 

Powdered super spruce, bags, c.! 

65%; Le.l ‘ 
Spruce extract, tks., f.0.b. wks 
Myrobalan extract, solid, 55% tannin . 
Myrobalan extract, powdered, 60% tan- 


06% 


solid, c.1., South African 


nin 
Valonia extract, po 
Quebracho Extract 
spray dried, 76-78 
Wattle Extract, 
73% tannin 
Powdered Spruce, s 
Myrobalan, Swedish 
Oakwood, Swedish 
Oakwood, Swedish 
Larehbark, Swedish 
Larehbark 
dried, 58-60% 
Tanners’ Oils 
Cod Oil, Nfid., loose 
Cod sulphonated 
ture 
Cod, sulphonated, 2 


Cod, sulphonated 


Castor oil, No. 1 C 
Sulphonated castor 
Linseed oil, tks., 
drums . 
Neatsfoot, 20° C.T 
Neatsfoot, 30° C.T 
Neatsfoot, prime dr 
Le.l. fob Chicago 
Neatsfoot sulphona 
Olive 
Waterless Moellon 
Artificial Moellon, 2 
Chamois Moellon, 2 
Common degras 
Neutral degras 
Sulphonated Tallow 
Sulphonated Tallow 
Sponging compound 
Split Ol 
Sulphonated sperm 
Petroleum Oils, 200 
f.o.b 
Petroleum Oils, 150 
f.o.b 
Petroleum Oils, 100 
f.o.b 


*Imported Extracts 
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widered, 63 
Powdered 
% tannin 
Swedish 


pray dried, Swedish 
Powdered 68-70% 
solid, 60-62% 
powdered, 64-66% 
solid, 54-56% 
Swedish spray 


basis, gal 90 
pure 25% mols 
13 
5% added mineral 
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50% added minerai 
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P. drs. Le.l 
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GLUV TANNAGE SIDES 


CHROME SPLITS 
PIGMENT FINISHED FOR UPPERS 





AGENTS: 


Ambor Leather Co. 
139 South Street 1 
Boston 11, Mass. 


W. M. Henson 
2708 Lyndhurst Road 


St. Lowis 21 


Kesson Leather Co. 
50 Nassau St., Rm. 738 
New York, WN. Y. 








wt 

© SPRUCE EXTRACT 
1H 

© POWDERED SUPER SPRUCE 
Wnt 


© LACTANX 
Wit 


ROBESON 


PROCESS COMPANY 


GENERAL OFFICES 
500 Fifth Avenue 
New York 36, N. Y. 


OPERATING PLANT AT 


Erie, Pa. 














Brazilian Leathers 
Ask 


Schlossinger & Cia. Ltda. 
Caixa Postal 917 
Sao Paulo, Brazil 











THE only suc- 

cessful press 

that prepares 

Sole Leather 

for drum Sole 

Leather tan- 

ning, extract- 

WRINGER ing and oiling. 

Also prepares both bark and chrome 

tanned sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. 


Olean, New York 
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HIDES AND SKINS MARKET REPORT 





Better Tone Evident As Hides 
Sell Despite Some Price Boosts 


Big Packer Business Sets Pace for 
Most Selections With Good Demand for Kips 


Big Packer hides spurt. More 
interest, largely from dealers and 
traders, boosts prices on many selec- 
tions by a half cent per pound. Up 
to mid-week, about 45,000 hides 
changed hands and the market ex- 
hibited firm to somewhat stronger 
undertone, despite the fact that tanner 
demand was not brisk. 

Hide futures market moved up 
sufficiently to allow traders numerous 
hedging opportunities with April spot 
hides which have a 2% lower dis- 
count than winter hides. This ac- 
counted for increased interest from 
dealers and traders. 

Heavy native cows first to move up 
in price, Chicago and northern points 
bringing up to 12c while other pro- 
ductions brought 11 'c, several cars 
selling at these prices. Heavy native 
steers moved in big volume, over 
20,000 bringing 10Y%c for river points 


ee ol 


and lle for Chicago and northerns. 
Some of the hides sold were of March- 
April takeoff for tanner account. A 
few cars of branded cows sold at lle 
for Chicago-St. Paul and at 11'%c. 
for lighter average Wichita produc- 
tions. 

Branded steers moved in good vol- 
ume. One big packer moving close to 
7,000 of March takeoff from various 
points in the west such as Ogden, 
Denver, and Scottsbluff as well as 
Cleveland at 9'¥%4c for butts and 9c 
for Colorados while another big 
packer sold 2,400 April branded 
steers from river points at 10c for 
butts and Wyac for Colorados. 

Tanners were not very fast about 
reaching for light native cows but at 
mid-week there were reports that 
1,500 were sold from Milwaukee at 
better than 14c. Buyers of bulls also 


cautious. Reported prices of 104%4c 





HIDE FUTURES 





Close 

April 15 
July 15.15B 
October 15.75B 
January 16.15B 
April 16.40B 
July 16.62B 
October 16.72N 


Total Sales: 


High Low Net 
for Week for Week Change 
15.35 14.75 +35 
16.00 15.35 +40 
16.37 15.78 +50 
16.50 16,37 +55 
16.70 16.70 +-77 


Close 
April 8 
14.75B 
15.35B 
15.65B 
15.85B 
16.05B 


307 Lots 








HIDE AND SKIN 


Present 


Heavy native steers 104-11 
Light native steers 13 684 

Ex. light native steers 16 
Heavy native cows 1142-12 
Light native cows 14 -144% 
Heavy Texas steers 10 
Butt branded steers 10 
Light Texas steers 12 

Ex. light Texas steers 134% 
Colorado steers 9, 
Branded cows 11 -11% 
Native Bulls 10'4N 
Branded Bulls 9Y,N 
Packer calfskins 37-42% 
Packer kipskins 2542-262 


QUOTATIONS 


Week Ago Month Ago 
10 -10% 10'%-11 1344-14 
13 14 14-14) 16'%.-17 
15'%4-16 16 -16"% 19% 
Il -11% 114-12 14 -15 
13%4-14 134-14 

9% 9, 

9 9, 
11'%4-12 12 
13 -13% 13% 

9 9 
10'%-11 10'%-11 

11 10 -10'% 

10 9 -9Y 
374-42 3714-42, 
25 +-26 26'2-27 


Year Ago 


NOTE Price ceilings have now been completely ended by the government. All 
remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 50, 1955. 
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for St. Paul-Omaha and 10e for Ft. 
Worth, basis natives. 


Independents move freely de- 
spite higher prices. Following a 
sale of 900 Sioux Falls heavy native 
steers at 10%c, a large lowa packer 
sold 1,700 Ottumwa heavy cows at 
11Yc, 1,400 Ottumwa light cows at 
14e and 850 March light native steers 
at 13c. 

A big packer at midweek sold 800 
Chicago light native steers at 1342c 
while an eastern packer sold 900 
Pittsburgh April native steers at 
ll%4c for heavy and 14c for light. 
Packers’ Ass'n. sold 2,000 April 
heavy cows at 12c. Earlier, a Wis- 
consin packer sold 1,000 April light 
cows at 14c and a Minnesota packer 
1,900 heavy native steers at 1c. 

Some trading developed on the 
Pacific Coast, one big packer selling 
March production of Los Angeles 
hides at 8%4c for steers and 9Yoc 
for cows. Another big packer sold 
3,000 Fresno-Salt Lake City branded 
cows at 9c, . 

Small packers firmer. Some 
buying by tanners at slightly higher 
prices ranging up to LO'%ec on ordi- 
nary productions of midwest 50-52 
lb. avg. allweights as compared with 
a recent low of 10c. In addition, 


some better quality productions of 
this average weight brought up to | le 
selected fob. Some business in 52- 
54 lb. avg. hides in range of 10- 
10¥c selected fob. shipping points. 

Heavy hides averaging 60-65 lbs. 
continued to move in the range of 
9-914 selected fob. although some 
sellers were inclined to try for more 
money. Some lighter hides averaging 
16-48 \bs. brought up to I1l'c 
selected fob. shipping point. 

Some west coast small packer cows 
sold at 8e flat fob. while steers held 
around 7c. 


Country hides spotty. Although 
some mixed lots of country allweights 
with renderers averaging 50-52 lbs. 
sold as low as 7'c, some business 
developed this week at 8e flat trimmed 
fob. shipping points which price was 
also paid for renderer hides alone 
averaging 44 lbs. 

Locker-butcher hides, free of ren- 
derers, averaging around 50 lbs. sold 
again up to 8c flat trimmed fob. 
Reports that some accumulated hides 
of back salting also sold. 

Glue hides of 49-50 Ib. avg. con- 
tinued in demand around 6c fob. 
for carlovd lots. 


Kip wanted. Considerable trad- 
ing activity in big packer kipskins, 


demand stimulated by export interest. 
Late in the preceding week, about 
15,000 sold with River points bring- 
ing 25'ec for kip and 25e for over- 
weights; 26c for Chicago and 264oc 
for Evansville. This week, one big 
packer sold 2,000 St. Paul kip at 
26c; also 1,000 Chicago kip and 
1,000 Chicago overweights at 26c. 
Big packer calfskins nominally un- 
confirmed sales in 
at 42%oc and 
while 


changed. Last 
volved St. Paul heavy 
Wisconsin allweights at 40c 
St. Louis allweights brought 37! 
Trading in big packer slunks slow 
as packers sold ahead on regulars at 
$1.85. Large hairless sell from week 
to week at 85e. 

Market for small packer skins un 
changed. Good northern allweight 
calf of slightly heavy average weight 
last sold at 28 while kip was held 
at 16-18c. Some dealer accumulation 
small packer kip moved at 15'yvec. 
Country skins nominal at 20-22¢ for 
calf and 12-12%ec for kip in carload 
lots with sales awaited. 


Latest re 
northern 


Horsehides spotty. 
ported 
slaughterer whole hides indicates a 
firm market and continued interest 
for desirable material up to $10.50 
untrimmed and $9.50 trimmed fob 


business in good 


shipping points. Sellers name ideas 
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about 50c higher and some are re- 
luctant to accept less, especially for 
very choice material. 

Cut stock in better demand and 
good northern fronts wanted at $6.25. 
6.50 while butts, 22” and up, are 
sought at $3.75-4.00. Supplies not 
so plentiful and some sellers ask 
15-25 more. 


Big packer shearlings improve, 
and some sales of good mid-western 
No. ls made up to $1.65-1-75 while 
No, 2s brought $1.20-1.25 and No 
38 9c, these prices being 5c to 15 
up. Clips nominal at $2.50 awaiting 
new business. 

On the west coast, some choice 
Imperial Valley (Calif.) No. 1 shear- 
lings brought up to $1.90 and clips 
as high as $2.65. 

Large mid-western independent 
packers sold April production wool 
pelts at better than $5.00 and some 
trade quarters quote up to $5.10 per 
ewt. liveweight basis for good west- 
erns. Full wool dry pelts last brought 
27e delivered, 

Pickled skins quiet and nominal at 
last confirmed trading basis of $9.75 
per dozen for mixed sheep and lambs. 


Dry sheepskins limited. Pri- 
mary markets continue very firm and 
usually above market here. 

At the last Australian wool sheep- 
skin auctions, Melbourne reported 
market generally par to one penny 
dearer, fine wool and bare to one 
inch sheep mostly affected. At Syd- 
ney, 52,000 skins were offered; sheep, 
bare to one inch, par to one penny 


dearer, all others irregular without 
much change. 

Cables from Montevideo _ that 
Mazamat continues to be active 
buyer of wool sheepskins with sellers 
holding for 48c per lb., which is con- 
siderably above buyers views here. 
Reports from Punta Arenas that 
frigorifico lambskins selling to 
Europe at 47% pence fob., out of 
line with buyers ideas here. 

Foreign shearlings too high for 
this market with reports that B.A. 
butcher 3/4-1'4% inch skins held at 
$2.50 for fine wool and 1/2-11% inch, 
50s and up wool, at $1.70 and 1/4- 
1/2 inch, 50s and up wool, at $1.15 
fob. Montevideo shearlings, 1/4-1/2 
inch held at $1.20 per piece, 1/2-3/4 
inch at $1.80 per piece and 1/2-1 
inch at $2.15 per piece, all 50s and 
up wool while mouton assortment 
held for $3.15 per piece. 

Hair sheepskins nominal. Latest 
reports that Europe has reduced its 
ideas for Brazil “regular” cabrettas, 
naming $12.50 fob. Shippers, how- 
ever, are still quite firm in their 
views, talking $13 fob. for business. 
Buyers here, however, are unwilling 
to better $11.75 fob., possibly might 
pay up to $12 fob. for a good ship- 
pers’ skins. 


Pickled Skins disappoint. 
About 525,000 dozen New Zealand 
lambs purchased so far this season. 

Last confirmed sales North Island 
lambs at from 74-82 shillings and 
South Island lambs at 72-86. shill- 
ings. Freezers refusing 122 shillings 
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for North Island sheep, reporting a 
very strong market. 

Iranian pickled sheepskin market 
continues slow and nominal. Domes- 
tic market nominally unchanged at 
$9.75 last paid for sheep-lambs. 


Reptiles uneven, India market 
firm and France is taking wet salted 
Agra belly cut lizards at prices con- 
siderably over the ideas expressed 
here by buyers for back cuts. 

More interest developing for wet 
salted Bengal and Agra back cut liz- 
ards. Not much call for snakes and 
spot lots of Madras bark tanned 
whips, 4 inches up, averaging 4° 
inches, 70/30 selection, at 37c failed 
to draw a counter bid. 

Slowing up in demand for ring 
lizards and alligators with Europe 
taking available supplies. 


Deerskin uncertain, On a ten- 
der of about 5,000 New Zealand 
skins, some report price above 80c 
while others said they brought around 
77c c&f. Most buyers ideas for regu- 
lar lots not over 70c c&f. although 
shippers have higher views. 

Siam market continues firm and 
reports state Japan is taking avail- 
able supplies at around 63c c&f. 

Brazil “jacks” nominally un- 
changed as business reported at 52- 
53c., fob., basis importers. 

Pigskins mixed. Some Para 
grey peccaries sold at $1.60 fob. and 
blacks at 90c. fob., basis importers. 
Additional sales reported of black 
peccaries to Europe although prin- 
cipal interest in greys. Carpinchos 
and capivaras continue slow and 
nominal, 


Goatskins continue slow. This 
is due principally to slow leather 
business. Buyers still feel skins 
priced too high. 

Last trading Group 4 Amritsars, 
1200 Ibs., at $9.00-9.25 per dozen 
c&f. with shippers asking $9.50 or 
higher now. Southern India skins 
bring $9.375 for 90/10%, 1.70/1.80 
lb. skins. Special Madras Deccans 
reported at $9.50 for same weights. 

Batie types move at $9.50 for 
30/50/20, 115 Ib. skins. Genuine 
Baties at $11.00 for 40/50/10, 115 
lbs. Samarang goatskins last moved 
at $12.25. 

North Africans quiet. Some sales 
Tunis goatskins at $8.625 for 9%, 
kilo afloat. Shade dried Mombasas 
afloat, 40/40/20 last sold at $10.25 
for 110/115 lb. skins. Nigerians 
firm with Red Kanos goatskins bring- 
ing $1.02-$1.06. Some Brazils last 
sold at 85-87c per lb. fob. 
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PEOPLE 


About industry personalities coast to coast 





® Directors of Diamond Alkali Co., 
Cleveland chemical products manu- 
facturers, have elected Raymond F., 
Evans as chairman of the board and 
John A. Sargent as president of the 
company. All other officers and 
directors were re-elected at a meeting 
held April 13 in Cleveland. Evans 
will continue to function as chief ex- 
ecutive officer of the company. He 
has been president since 1947. 


@ Jack Henley has taken over the 
various fabrics and adhesives lines of 
Garnor Products Co. in the St. Louis 
territory. 


® Thomas F. Nolan has resigned as 
vice president and director of the 
retail stores division of Cannon Shoe 
Co., according to Daniel J. Bryan, 
president of the firm. Nolan has been 
with the 100-store retail chain since 
1946 and was elected a vice president 
in 1952. He has been associated with 
the retail shoe industry for many 
years, 


® Mary Lyons Wagner has been 
appointed fashion and sales coordinator 
for Desco Shoe Corp. She was pre- 
viously fashion promotion director for 
Capezio, Inc., in Brooklyn, 


@ Myer Brenner has resigned as 
stitching room foreman at B & C 
Shoe Co., in Manchester, N. H., and 
has joined Variety Shoe Co., of Boston. 


© W. T. Bowers has joined Hagers- 
town Shoe Co., of Hagerstown, Pa., 
on May 1 as vice president in charge 
of production and sales. Bowers, who 
recently left General Shoe Co., takes 
over the position held by the late John 
M. Miller who died in Dec. 1953. 


@ Louis C. (Bud) Huch of Huch 
Leather Co., reports that he caught 
a 103-pound white marlin off the 
Miami Beach coast on his recent vaca 
tion there. He is having his prize 
catch mounted instead of tanned. 


® Elmer Jared Bliss, Jr., former 
president and director of Regal Shoe 
Co., Whitman, Mass., has been ap- 
pointed chairman of the special gifts 
committee of the 1954 Mental Health 
Fund in Massachusetts. 


® Edward Creed has retired as head 
chemist of American Hide and 
Leather Co., Boston. Creed has held 
this position with the firm since 1928. 
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® Erhart K. Drechsel has joined the 
Market Research Department of 
American Cyanamid Co. in New York 
City. Formerly with the research divi 
sion of Stamford Laboratories, his 
main work has been in the polymer 
and resin field . 


® Charles F. Johnson, Jr., presi 
dent ot Endicott Johnson 
Endicott, N. Y., has been designated 


Corp., 
by Governor Thomas E. Dewey as 
chairman of the newly-created Hat 
pur College advisory council. John 


son's term expires July 1, 1962 


® Arthur Benjamin, formerly sales 
manager and stylist for Bloom-Ease, 
Inc., of Minneapolis, Minn., has joined 
Buskens, Inc., of Manchester, N. H. 
He will be in charge of styling and 
development of the firm’s casuals and 


slippers. 
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News Quicks 


About industry happenings coast to coast 





Connecticut 


® Polymer Industries, Inc., has 
opened its new plant in Springdale and 
reports its production of industrial 
adhesives and textile chemicals is now 
running 50 percent ahead of its 
former rate, The new 25,000 square 
foot plant facilities have been used to 
consolidate the company’s former op 
erations in Astoria, L. I., and Brook- 


lyn, N. Y. 


Maine 
® Sebago-Moc Co. of Westbrook is 


offering two new “Sebago-Mocs” for 
women in a go-with-everything shade 
called “Canyon Sand.” Both are made 
of glovelike leather and are available 
in a wide range of sizes and widths. 


Massachusetts 


® Jerome M. Schlakman, advertising 
director of American Biltrite Rub- 


ber Co., Chelsea, Mass., advises that 
the orthopedic rubber heels used to 
correct Sen. Joseph McCarthy’s shoes 
(see LEATHER AND SHOEs, issue of 
April 3) are Biltrite Orthopedic heels. 
Schlakman spotted the 
trademark “‘Biltrite’” on McCarthy’s 
heels in a photograph which appeared 
with the article. 


® Seaboard Shoe Supply Co., pro- 
ducer of innersoles and shoe platforms, 
has moved from 82 Suffolk St., Lynn, 
to new quarters at the Bleachery Bldg. 
on Foster St., Peabody. 


® The New England Tanners Club 
will hold its final meeting of the season 
Friday evening, April 23, at the Hotel 
Hawthorne in Salem, Social hour and 
dinner will be followed by business 
meeting and featured talk by W. R. 
Lotz, vice president and general man- 
ager of Albert Trostel & Sons, Mil 
Lotz will speak on “Let’s 
Factor out of 


company’s 


waukee. 


Take the 


Human 


Making Leather.” Tickets at $2.75 
per person are available by writing 
Secretary, New England Tanners 
Club, Box 371, Peabody, Mass. 


Missouri 


® Brown Shoe Co. of St. Louis has 
been granted alteration and occupancy 
permit for a factory building located 
at 4230 Gravois Ave., St. Louis. 


® Shoe-Maker Fabrics, Inc., has 
moved from 1903 Washington Ave., 
St. Louis, to new quarters at 2128 
South Hanley, St. Louis 17. Ray 
Barbard and Dan Devine are principals. 


New Hampshire 


® Members of Locai 216, United 
Shoe Workers of America, CIO, 
have voted unanimously to accept 
terms of a new contract with Hub- 
bard Shoe Co. in Rochester. The pact, 
covering the firm’s approximately 400 
workers, includes an additional one- 
half paid holiday, making a total of 
six and one-half yearly; improvements 
in insurance benefits, reporting time, 
increased minimum rates and upward 
adjustments on several piecework op- 


erations, 
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® Thirteen women in Keene, who 
reportedly refused to accept jobs at 
two Keene factories, including one 
shoe shop, at a lower rate of pay than 
they had received at other types of 
industrial plants, have decided to ap- 
peal to Superior Court for four weeks 
of compensation which they were said 
to have been refused by the State Em- 
ployment Service. 


New Jersey 


®@ Outstanding shares of Dermatan 
Leather Co. have been purchased by 
Frank Edrich, according to reports. 
The Newark firm will cont'nue its 
tanning operations. 


New York 


@ Jafra Corp. has been organized to 
deal in boots and shoes. Alice Ford is 
listed as principal at 40 West 40th St., 
New York City. 


® Andrew Geller, Inc., Brooklyn 
manufacturer of women’s high style 
footwear, has announced purchase of 
Surrey, Ltd.. New York maker of 
women’s handbags. Offices, factory and 
showroom of Surrey will be moved to 
Geller’s factory at 735 Lorimer St., 
Brooklyn, and the handbags will be 


sold through Geller. Stanley Berman, 
former president of Surrey, is no longer 
with the firm. 


® Simon-Sigma Leather Mfg. 
Corp. of New York City has ap- 
pointed Jefferson Leather Co., Inc., 
of 117 Beach St., Boston, to handle 
its line of gold and silver leather and 
suede kid in the New England terri- 
tory. 


@ Sixteen of Canada’s leading shoe 
manufacturers are currently displaying 
their wares at the Canadian Showroom 
in Rockefeller Center, New York. 
The exhibit, which includes fall and 
winter styles of men’s, women’s and 
children’s footwear, will hold at the 
Center through May 8. 


® I. Miller & Sons, Inc., subsidiary 
of General Shoe Corp., has named 
Ruth Hammer Associates of New 
York to set up a public relations pro- 
gram for the firm. M. M. Stollmack, 
executive vice president of I. Miller, 
said that this will be the first time the 
company has employed an_ outside 
source to handle its publicity. 


@ Membezs of the Shoe and Leather 
Committee for the 1954 campaign on 
behalf of C-tholic Charities in the 
archdiocese of New York held a pre- 


liminary meeting last week to plan 
for the annual fund-raising effort to 
be conducted over the next several 
weeks, Louis B. Keane, of A. S. Beck 
Shoe Corporation, chairman of the 
shoe and leather group, presided and 
brief talks were given by Vice 
Chairman Larry J. Horan, of J. & J. 
Slater; Thomas Callahan, who operates 
the shoe department at Bonwit Teller, 
and others. 


© Greater retailer participation and 
the strongest newspaper and magazine 
support yet achieved marked the Na 
tional Shoe Institute’s third Seasonal 
Opening of “*The New in Shoes for 
Spring ’54” which began on Sunday, 
March 7, Some 758 daily and weekly 
newspapers used editorial and illustra 
tive material featuring shoes and 
several hundred published special shoe 
sections. Well over 5,000 retail stores 
participated in the semi-annual event 
Target date for the fall ’54 event has 
been set for Sunday, September 12, 
according to the National Shoe In 
stitute. 


® Carl M. Loeb, Rhoades & Co., 
New York broker, is discontinuing its 
hide business as of April 30. Edward 
G. Newman, manager of this depart 
ment for several years, will become as 
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sociated with Chilewich Sons & Co., 
New York, at that time. Remaining 
open commitments on the company’s 
books will be carried out as per con- 
tract. Operation of S.A.D.E.S.A., 
Buenos Aires, an associate firm, will 
remain under its present management 
while its representation abroad will be 
handled by Chilewich. 


Ohio 


® Textileather Corp., Toledo pro- 
ducer of plastic for the shoe and other 
industries, is currently being merged 


with General Tire & Rubber Co. 


Stockholders of the latter have already 
approved the merger. 


Pennsylvania 
® Carlisle Shoe Co. is reported plan- 


ning a new factory near Harrisburg 
where it will produce some 1,400 pairs 
of women’s cemented shoes per day. 
This will be in addition to the com- 
pany’s current output of 4,600 pairs 
per day at three plants in Carlisle, 
Harrisburg and Hanover. The new 
plant will be one-story and located 
about two and one-half miles from the 
city of Harrisburg itself. Carlisle is 
a subsidiary of General Shoe Corp. 
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Wisconsin 


© J. Greenebaum Tanning Co. 
will auction its plant located at North 
32nd St., and West Hampshire Ave., 
Milwaukee, on April 30. Offered for 
public sale are three buildings plus 
two and one-half acres of land. Auc- 
tioneer is Samuel L. Winternitz & Co. 
of Chicago. The plant was shut down 
in 1953 by J. Greenebaum. 


© Negotiations for purchase of Mid- 
States Shoe Co., Milwaukee, by 
Illinois Wesleyan University of 
Bloomington, IIl., have been dropped, 
according to Leonard Ettelson, 
Chicago attorney who conducted the 
negotiations. The university last Oc- 
tober purchased controlling stock of 
Krippendorf-Dittman Co., Cincinnati 
manufacturer of women’s shoes. 





Canadian Notes 





® Davis Leather Co. reports a net 
profit of $208,564 in 1953, compared 
with $68,706 net loss in 1952. Work- 
ing capital was $2,802,231 compared 
with $2,775,869. F. A. Gardiner, 
president, noted in the annual report 
that the company’s outlook is more 
favorable than it has been in recent 
years, although ir is still cloudy. 


® Dominion Silk Mills, Ltd., To- 
ronto, and Andrews-Alderfer Co., 
Akron, Ohio, have joined forces to 
manufacture fabrics coated with foam 
rubber by the Canadian firm, with 
products to be used by the footwear 
industry as well as others in Canada. 

Specialized equipment is now being 
installed in the Andalform Division of 
Dominion Silk Mills, Ltd., which will 
handle production in a newly enlarged 
plant in Toronto. Wm. B. Stewart & 
Sons will handle the sales. 


® Charles Ogilvy’s Ltd., Ortawa 
department store, has opened a “chil- 
dren’s department store” in busy sub- 
urb of the Canadian capital, Westboro, 
including a large section devoted en- 
tirely to children’s shoes. On _ the 
opening day, children received a gift 
of shoes from the management as 
souvenirs. 


® The Defense Production De- 
partment of Canada has awarded 
contracts to G. A. Boulet Ltd., Sr. 
Tite, Que., for footwear, valued at 
$43,872; Children’s Shoe Mfg. Co., 
Quebec, valued at $38,700, and Kauf- 
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man Rubber Co., Kitchener, Ont., 
footwear, valued at $10,700. 


® Outlook for Davis Leather Co., 
Ltd., Newmarket, Ont., is better than 
it has been in recent years, although 
it is still cloudy, J. A. Gairdner, chair- 
man and president, states in annual 
report, adding that export markets 
are plagued by shortage of dollars and 
discount on U. S. funds. 

Net profit last year reached $208,- 
§64 against a net loss previous year of 
$68,706 and total assets last year 
amounted to $5,491,138 compared 
with previous year’s total of $5,159,- 
679, with the earned surplus rising to 
$533,404 against $474,840 and work- 
ing capital reaching $2,802,231 as 
against $2,775,869. 


® Blachford Footwear, established 
90 years and specializing in high-grade 
footwear, is being offered for sale in 
Toronto, Ont. 


@ There has been a surprisingly large 
drop in sales of women’s, misses’ and 
children’s shoes in Canadian depart- 
ment stores across the nation, drop- 
ping to $1,892,000 in Jan. compared 
with $2,014,000 last year in the cor- 
responding month, down 6.1‘7. How- 
ever, the value of inventories of such 
stores increased 7.6‘, in this period. 

Sales of men’s and boys’ shoes in 
such stores advanced to $938,000 in 
Jan. as against $894,000 last year for 
a gain of 4.91%. Such shoe stocks in 
these stores increased 3.7% in value 
in the same period. 


® Canadian exports of raw hides and 
skins dropped to $538,000 during Jan. 
of this year compared with $757,000 
in Dec. though above the $456,000 in 
Jan. last year. However, exports of 
leather and products advanced to 
$842,000 in Jan. against $814,000 in 
Dec. and $629,000 in Jan. last year. 


® Wholesale prices of hides and 
skins dropped again in Jan., to 132.4 
compared with 141.5 in the previous 
month and 142.7 in Jan., a year ago, 
based on 1935-39 being 100, accord- 
ing to a Canadian Government survey. 
However, wholesale prices of unmanu- 
factured leather and boots and shoes 
remained unchanged in Jan., though 
still above the same month a year ago. 

Unmanufactured leather prices re- 
mained at 213.2 in Jan., against same 
in Dec., though above the 212.5 a 
year earlier and boots and shoes re- 
mained at 205.8, with Jan., a year ago, 


being 202.7. 
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.+- and save up to f ON 
on cost of vegetable tanning 
Cc q 
matertals, 


Maratan, used as a pretan for vegetable 
tanned leathers, conditions hides for rapid 
and nearly complete absorption of vege 
table tans. Concentrated solutions of vege- 
table tans can be used on Maratan condi- 
tioned hides without resulting in drawn 
grain. Maratan itself is taken up quickly 
and uniformly and can be used in concen 
trated solutions. 


Maratan has an effective tannin purity of 
over 70% and can be used to supply up to 
a 25 or 30 degree of tannage. Higher tan- 
nages are obtained by using vegetable tans 
in conjunction with Maratan. The sug- 
gested percentages of tannin to be supplied 
by Maratan and by vegetable tans for 
various types of leathers are given below 
(based on supplying a 25 degree of tan- 
nage with Maratan): 











Type of 
Leather 


Fat-liquored 
Chrome Retan 


Stuffed Chrome 
Retan 


Flexible Vege- 
table Splits 


Sole 





Percent Percent 








Degree Tannin To Tannin To | 
Tannage Supply With Supply With } 
Desired Maraton Vegetable Tan 


10 to 25 70 to 100 0 to 30 


36 to 50 50 to 70 30 to 50 

















ROTH SCHILD ° 


MARATHON Gorforation 


“CHEMICAL DIVISION 


WISCONSIN 


LEATHER and SHOES 





ST. LOUIS SHOE SHOW 





Significant Shifts Noted In 
Women’s Fall Footwear Fashions 


Detailed Reports Out Of St. Louis Reveal Targets In 
Colors, Patterns, Lasts, Heels, Silhouettes, Materials 


The trimmed pump is de rigueur 
for Fall 1954, believe St. Louis manu- 
facturers of women’s shoes. Trans- 
lated: “If you haven’t got trimmed 
pumps, dearie, you're dead,” 

But .. . trimmed pumps today 
encompass not only the traditional 
closed-back closed-toe shell pump 
with treatments, but also the wide 
open halter sling, the cling sling, the 
open shank, and the closed toe sling. 

St. Louis manufacturers have taken 
their best-fitting pump bases, plus 
new ones, and have trimmed them 
appropriately for wear from dawning 
til yawning. Silhouettes are opened 
wide for early fall to be worn, as 
the season progresses, for after-five 
cocktail and evening wear, and are 
closed for August, September and 
October selling. 

This heavy 
trimmed pumps has evolved from the 
pump’s consistent retention of top 
position in consumer sales, St. Louis 
manufacturers are making a_ con- 
certed effort to promote a Wardrobe 
of Shoes, They feel that since sales 
show a woman wants pumps, they'll 
design for her a closet full of pumps. 
But each will be for a specific time 
of day, a specific occasion. 

The nudist trend in footwear 
has prompted more firms to include 
a greater percentage of opened sil- 
houettes for fall than ever before; 
primarily the halters, slings and bare- 
backs as well as sandals, in dark 
suedes and lustre calfskins for early 
selling June through August. 

The feeling: a  fashion-minded 
woman always wants a pair of open 
dark dressy suedes or calfs in her 
wardrobe, will buy them early for 
wear with dark sheers and dressy 
summer cottons, and later fall for 
after-five. 

Follow-up lines for August and 
September, however, will concentrate 
on trimmed pumps of the more closed 
variety, in calfskins, suedes, some 
reptiles, and in suedes with lustre 
calf trim. Unanimous consensus: 
beautiful pumps will be the largest 
volume by a good percentage. 

Silhouettes are pretty and dainty, 
simple but smart. Manufacturers 


concentration § on 


48 


look for both the halter and the cling 
slings to continue “big.” Formula 
for halter slings is wide toe openings 
and light vamps. Quarters may or 
may not carry posts, usually not. 

The smaller, conventional toe open- 
ing is desired on the cling sling, an 
established fashion that will “carry 
on.” This is considered a replace- 
ment of the old conventional type 
sling with small toe opening and 
built-up sides. The cling sling is re- 
ported selling to the woman who wore 
sling pumps before, and who can’t 
stand a closed back shoe . . . also 
to the gal tired of closed pumps. 

High fashion in this group is the 
cling sling with closed modified 
tapered toe. Appeals to the gal who 
is a pump lover, in preference to the 
huge toe opening, primarily because 
she does not have pretty toes and 
can’t wear them, 


Resurgence of open shank 
pumps is hailed as more high fash- 
ion for street wear than the plain 
shell or opera pump. In the high style 
fashion lines last year, it will follow 
now in the more moderate priced 
categories. The open shank shoe gen- 
erally carries a closed back, but may 
be shown with either closed or open 
toe, or completely sandalized vamp. 
Several lines feature an_ entirely 
closed shoe with open outside shank 
only. 

Bareback mules finally have 
reached their stride, are beginning to 
infiltrate into the volume lines. This 
summer they will be seen worn on 
the street, and for fall in cocktail 
shoes. They will be important in 
limited volume. 

Ankle straps, too, are showing an 
increase, preferably the lower modi- 
fied or semi-ankle strap, A tremen- 
dous drop in the sale of ankle straps 
followed the advent of halters. “How- 
ever,” one source explains, “many 
women cannot wear halters, so they 
are going back to ankle straps.” 

T-straps continue, more the wish- 
bone rather than the kind that climbs 
high on the instep. Variations are 
serpentine twists, leaf applique 
formations, bracelet straps. 

Most popular closed-back, closed- 
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toe pump is the shell with plunging 
V or U throatlines. New are offside 
throat treatments and unusual top- 
lines . . . sawtooth, scallops, widow’s 
peak, surplice. The low shell with 
pattern treatments of cutouts, braid, 
unusual throatlines, underlays or 
overlays, pipings, buckles, or bows 
dominates all collections. But treat- 
ments extremely dainty. 


Jeweled and ceramic ornaments 
stand out in all lines. This follows 
the trend to a “touch of glitter” in 
a concentrated area: embroidered 
bows instead of vamps; touches of 
gold and silver kidskin on suedes; 
rhinestones (clear) with perhaps 
gold rims for color; satin trims; 
trims of leathers, failles; stitchings 
of different types; braids; brass nail- 
heads in all proportions. Metallics in 
trims are part of the glitter idea... 
used in bows, heel covers, small 
appliques, tiny collar treatments. 

Bows that are dimensional, offer- 
ing depth without bulk, treated with 
nail heads, fruits, flowers, as well as 
fancy stitchings and combinations. 
Many stand up on a shoe, are used 
on open slings as well as closed types. 
Opposing stand-up bows are moulded 
ornaments that fit the contour of the 
vamp. Soft, pleated bows on pleated 





A. Slashed insets of brown kid enhance 
vamp of a brown shell pump on a 
23/8 heel. By Grace Walker. 

Soft swirl-knot vamp treatment and 
cling sling in rich ginger brown 
suede. Cangemi Coeds. 
Asymmetrical swing halter in black 
suede on slim, delicate heel. Delman- 
ette. 

New silhouette, closed toe, in beau- 
tiful imported Bianchini crepe with 
touch of black suede outlining ta- 
pered squared throat. Barefoot 
Original. 

Black suede and gun metal kid ankle 
strap sandal for after-five wear. Pea- 
cock. 

Unusual sling in soft pigskin, inside 
and out. Lining and socklining of 
darker color. Note squared wedge 
heel, open outside shank and closed 
inside shank, with peaked throatline 
and toe opening. Risque. 
Two-eyelet glove elk moccasin with 
composition sole and flat leather 
heel. By Deevers. 

Refined moccasin type wedge in 
black suede with mocha cobra vamp 
plug and heel cover. Town and 
Country. 

Offside throatline and slashed toe 
balance asymmetrical lines of this 
graceful swing halter, in gunmetal 
patent. Johansen. 

Featherweight moccasin casual on 
shaped merry-go-round wedge heel 
in camel shag with matching leather 
trim and tiny gold nailheads. Penalio. 
Graceful swirls of contrasting braid 
decorating the vamp of one-strap 
shell in black suede dress shoe for 
growing girls. By Alexis. 
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—— Jacques Wolf Chemicals >\ 
/ PRODUCE HIGH GRADE LEATHER 


SYNEKTAN 0-230 FUNGIZYME BATES 
FAT LIQUOR L-90B8 AS — BS — CS 
For White Leather At Reasonable Cost Pancreatic bating salts of 





White Leather In Sheep, Goat, Calf standard, controlled 
Or Sides quality. 
White Tan In Combination With SULPHONATED OILS 


Chrome 
White Nubuck, White Suede (Various Bases) 
White Bleached Chrome Stock MONOPOLE OIL 


White Extract Type Of Leather (For Finishing) 


Samples and information upon request. 
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inserts give a dressmaker look. 
Fringed full rolled shawls and con- 
ventional shawls are favored in tail- 
ored pumps and flats. 

Trick functional fastenings are 
employed , . . frog loops, metal orna- 
ments, interlocking vamp treatments. 
Mass stitching in string bows and 
collars sometimes reach a width of 
seven rows, although five is most 
popular. Manufacturers are using 
grosgrain ribbon with gold or silver 
kid piping for collars, giving the 
effect of a piped topline. Perfed and 
scalloped strippings around a top- 
line, usually a spring item for spec- 
tators. 


Several large firms report 
“excellent reaction” to puffing or 
trapunto on calf, kid and suede, are 
planning special fall promotions of 
“sculptured shoes” using these treat- 
ments. The puffed effects are obtained 
by stitching over foam rubber. 
St. Louis, according to makers of 
Andalfoam Cushion Linings, was 
really the inception of foam rubber 
use, both from a standpoint as a 
plumper and as a doubler to produce 
puffing in quilted and stripped effects, 
can be used both as a fashion and 
a comfort feature. 

Two-tone suede sandals sold excel- 
lently about seven years ago, and a 
strong feeling prevails that it is time 
for the cycle to repeat itself. The 
half-and-half shoe of calf and suede 
in equal proportions and matching 
colors provide texture interest. 

The modified tapered toe is the 
queen bee of lasts in all lines. The 
tapered toe and squared tapered toe 
is sampled sporadically here and 
there. 

The shankless shoe all of a sudden 
has come back to life. Everyone has 
had it, but reorder business means 
shankless shoes are receiving more 
acceptance, are past the novelty stage. 
Shankless shoes are getting into the 
older age bracket, are patterned for 
young matron types. 

Softies are spreading into the high 
heel level, several firms now using 
the Cooper process on fashion shoes. 
One firm is hand-lasting sling pumps 
for a soft feel, others are going in 
for further development of soft type 
shoes on wedges and medium heel 
pumps as well as flats. 


All heels have been dieted to 
an almost emaciated slimness, in 
keeping with the slim fluid lines in 
ready-to-wear. The trend to little 
shaped illusion mid-heels is spread- 
ing like wildfire. Climbing figures in 
the sale of mid-heel shoes, with high 
heel styling brought down to the com- 
fort of the lower heel has prompted 
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virtually every firm to concentrate 
more heavily on this heel height 
group. Several firms have added 
entire new divisions devoted solely 
to gay little shoes on little shaped 
illusion heels. 

These heels range from 12/8 to 
18/8, with the average popularity 
beamed at 14/8 to 16/8. All shoes 
are soft construction. 

A stronger trend to opened types 
on mid-heels is attributed to the fact 
that opened shoes do not always have 
proper fitting qualities in high heels, 
and women can walk better in these 
opened shoes on 14/ to 18/8 heights 
than on 22/8 and higher. The 
mature woman, who has been the 
backbone of medium heel sales, is 
joining the clamour for the lighter, 
opened, flattering “cheesecake” pat- 
terns on mid-high heels. 


These little illusion heels run 
the gamut from skimmers to sandals, 
including barebacks, halters with 
ceramic ornaments, tubular strap 
wishbone sandals, to a complete series 
of closed types for street and spec- 
tator wear. 

Flatties are considered a part of 
this group. These strongly reflect 
such ready-to-wear trends as_ the 
“little boy” look, evidenced in man- 
button, bow and collar treat- 
ments .. . or the “little girl” look, 
seen in dainty ruffle and lacy pat- 
terned collars and bows. The Italian 
influence in swathed or open sandals 
... the “western” influence of fron- 
tier garb and squaw dresses in fringed 
shawls and tongues, halter and ring 
saddle treatments, tassel ties, in 
beaded Indian motifs, in the earthy 
colors of their soft glove, shag, and 
grained Jeathers. 


nish 


The decline in sliplasted busi- 
ness is attributed largely to the trend 
for styled-up casual clothes for casual 
living. 

“People think sliplasted shoes sold 
because there was a sudden upsurge 
of casual clothes,” says one manu- 
facturer. “But the casual appeal of 
sliplasted shoes went out pretty fast. 
Today they are conservative women’s 
dress shoes.” This woman did not 
always want low heel shoes. The first 
opportunity she had to get away 
from the fiddle shank, the gypsy, the 
mama type, she did . . . in the release 
of sliplasted shoes. 

Certain types of casuals are drop- 
ping because they are too old. their 
patterns have been around too long, 
The trend to lighter, daintier styled- 
up shoes will not be confined to dress 
only, but to casuals as well. Some 
firms report “terrific reorders” on 
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Everyuhere THE TREND IS TO 
FOSTORIA INFRA-RED OVENS 


Cement Drying — Takes only |'/2 to 9 minutes depending on 
type of cement and particular operation involved. Drying with 
FOSTORIA INFRA-RED is thorough and uniform regardless of 


humidity conditions. 


Sole Drying — Takes only 5 to 10 minutes depending on sole 
thickness and handling method. With FOSTORIA INFRA-RED 


you get better drying, better finishing, faster last turnover. 


Mulled Shoe Drying — Takes only 4 to 10 minutes depending 
on type of shoes and amount of moisture. Shoes shrink to last 
better. Drying fast and even in any weather. 


Box Toe Setting, Drying Bottom Filler, Drying Stains, Etc. — 
Doing these and many other drying jobs faster and better has 
been thoroughly proved with FOSTORIA INFRA-RED. 


— Ask Any User 


Acme Boot Co. 

Allen Shoe Co. 

American Maid Footwear Co. 
Barr & Bloomfield Shoe Mfg. 
Bimbi Mfg. Co. 

Borque Shoe Co. 

B & O Shoe Co. 

Breed Sandal Co 

Brown Shoe Co. 

B-W Footwear Co. Inc. 
Carlisle Shoe Co. 

Columbia Novelty Slipper Co. 
Chas. Cushman Co. 

Dalsan, Inc. 

Dover Shoe Mfg. Co. 
Endicott-Johnson 

Embo Casual Footwear Corp. 
L. B. Evans Co. 

Fairfield Shoe Co. 

Fein & Glass Inc. 

Fleisher Shoe Co. 

Ga-By Shoe Mfg. Co. 
Green Shoe Mfg. Co. 
Hallowell Shoe Co. 

Hermal Shoe Co. 

Hubbard Shoe Co. 

Hussco Shoe Co. 

H. Jacob & Sons, Inc. 

H. J. Justin & Sons 

Johnson Baillie Shoe Co. 
Laganas, Chris Shoe Co. 


INVESTIGATE 
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Send coupon or write 
us about your prob- 
lem. Let us show 
how Infra-red can 


cut costs for you. 


Please send 
drying 

Your name 
Company 
Address 


Lancaster Shoe Company 
Langerman Shoe Co. 
Leverenz Shoe Co. 

Lincoln Shoe Co. 

Lynn Moccasin & Shoe Mfg. Co. 
Marilin Sandal Co. 

Marshall, Meadows & Stewart 
Martin & Tickelis Shoe Co. Inc 
Melori Shoe Corp. 
Merrimack Shoe Co. 
Metropolitan Shoemakers, Inc 
Miller, Hess & Co. Inc. 
Muskin Shoe Co. 

Oriole Shoe Co. 

Peerless Footwear, Inc. 

Frank H. Pfeiffer Co. 

Phyliss Shoe Co. 

Queen City Shoe Co 
Salvage Malloy Shoe Co. 
The Selby Shoe Co. 

Saucony Shoe Mfg. Co. Inc 
Savoy Shoe Co., Inc. 

Skippy Footwear Co 
Southern Shoe Mfg. Co. 
Swan Shoe Co. Inc. 

Town & Country Shoe 
Waynesboro Shoe Mfg. Co. 
Windsor Shoe Co. Inc 

A. N. Wolf Shoe Co. 
Wolverine Shoe & Tanning Co 
— AND MANY MORE. 


information on Infra-red Ovens for 


THE FOSTORIA PRESSED STEEL CORP., Fostoria, Ohio 


Oldest and Largest Manufacturer of Infra-Red Ovens 
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their 16/8 outside heel with casual 
construction, introduced last fall as 
a method of lightening casuals, and 
dropped this season to include 12/8 
height. This outside heel construc- 
tion is reported bought usually by a 
working woman on her feet all day 
and who wants a little more style 
than offered in a regular sliplasted 
shoe. She has the comfort of a casual 
shoe, yet does not give the appear- 
ance of wearing a playshoe on the 
floor. For fall, more styles are added 
on this heel, including halters and 
slings. 

Everyone's wild about lustre 
calfskins for early fall; ideal com- 
panions for the dark “span-season” 
or “transition” cottons that have the 
forward look of fall, yet weatherwise 
must challenge the heat of extended 
summers throughout the country. 
Java, birch noir, the brown coppery 
tones, charcoal greys and medium 
blues, as well as grey-greens and 
garnet are sampled in lustres. 

Sofi glove leathers, grains and 
shag in earthy colors and charcoal 
are sponsored in casuals and rugged 
country wear shoes. 

Black, both suede and calf, is 
saluted as the gypsy madonna for fall. 
The stress on blackened colors in 
fall ready-to-wear fabrics corrobo- 


rates the feeling for black. Black 
suede is expected to outrank calf, 
partly because of the lustre trim on 
allover suede base. 

All browns are cited as comple- 
ments to the continued beige-to-brown 
dominance in apparel fabrics. 


Greys ... charcoal, the darker 
the better, in suede and in calf, to be 
worn with matching or lighter greys 
in aparel, very much in the picture. 
A number of firms include the lighter 
smoked greys for the South. 

Blue . . . flight and admiral, in 
suede, calf and suede-calf combina- 
tions... is considered by many firms 
a possible dark horse for fall. Blue 
is a top selling color this spring in 
women’s suits and coats, Last year, 
and the year before, and on back, 
the biggest mistake in the retail stores 
was simply that the retailers did not 
cover on blue. 
avocado, an aniline 
unexpected 


Greens 
color that 
heights in spring stocks and reported 
“amazingly successful” in southern 


soared to 


promotions last year, being continued 
for fall by many firms. Also roman 
coin, a darker version in aniline calf- 
skin. Fall fabrics are noted to be 
generously splashed with these greens. 

Reds... cherry for volume, bright 


flame in at-home types, ruby in 


STEPPED-UP EFFICIENCY 
~-- and Low 


limited amounts as high style promo- 
tion. All in calfskin. 

Colored suedes are shown in 
limited amounts as accent colors for 
midsummer into early fall, particu- 
larly a smoky blue and a rose red. 

Fabrics regarded more import- 
ant than last fall. Manufacturers 
show keen interest in Miron’s ready- 
to-wear and shoe fabric tie-in, and 
are featuring these suiting fabrics in 
dressy town type shoes with suede 
or calf trim. 

Popular tailored fabrics include 
Dacron—or Orlon—and wool blends 
(Dacron for water repellency, sheer- 
ness and lightness, and wool for tex- 
ture and color) ; plain flannels; lustre 
flannel trimmed with lustre calf; flan- 
nel with dimensional floral embroid- 
ered vamp motifs; embroidered all- 
over; glamourized with metallic 
threading; tweeds; houndstooth check 
with patent leather trim, Winter cot- 
tons, hard finished alpacas, suitings, 
and broadcloths complete the day- 
time picture. 

Evening fabrics stress velvets in 
black and colored solids, and in em- 
broidered and velvets; 
also heavy ribbed failles, satins, bro- 
cades, moires, tinsel fabrics, jacquard 
silks, crepes, and a fine mesh that has 
the appearance of crepe. 
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ST. LOUIS SHOE SHOW 


American Men Seen Ready For 
New Style Themes, More Spending 





St. Louis Shoe Manufacturers Launch New Ideas 
In Men's Colors, Materials, Patterns For Fall 


American men are expected to buy 
six billion dollars worth of new clothes 
in 1954, topping their all-time record 
of $5,915,000,000 in 1953. This 
averages about $120 per man, as 
compared with $32 per male in 1939. 

So if men will spend this much for 
clothing, it stands to reason they will 
buy more shoes... "if we can give 
them the right kind,” say St. Louis 
manufacturers of men's shoes. 


According to information supplied 
by Max F. Schmitt, president of the 
Wool Bureau, and Edward T. Sajous, 
associate director of the National As- 
sociation of Retail Clothiers and Fur- 
nishers, men are getting out of their 
apparel rut and branching out in new 
experiments with leisure and sports 
clothes. 

This postwar men’s clothing boom 
is attributed to more leisure, more 
spendable dollars, skillful merchan- 
dise campaigns promoting special 
clothes for special occasions, and the 
desire of men to get out of “uni- 
forms” worn for the  nine-to-five 
workaday hours into casual and 
colorful clothes. 


Casual shoes, which sky- 
rocketed to top sellers this spring. 
will hit even harder for fall, accord- 
ing to St. Louis manufacturers ready- 
ing their lines for presentation at the 
St. Louis Shoe Show April 25-29 at 
Hotels Jefferson, Lennox and Statler. 

Last fall, they say, proved that 
casuals could be sold as an extra pair 
at that time of year. And men have 
become conscious of the softness of 
casuals — their comfort and good 
looks—just as they have of slacks, 
sports shirts, and the leisure or 
knockabout clothes the restyled 
dungarees, denim jackets and casual 
shirts designed specifically for work- 
ing around the house, puttering in 
the garden, or just doing nothing. 

Shoe manufacturers have injected 
even more style appeal and comfort 
Hidden 


into casual shoes for fall. 
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gore slip-ons, side gore slip-ons, and 
one-, two- and three-eyelet ties are 
presented in almost every conceiv- 
able form: moccasins, plain toes, a 
wide variety of colors, cushion soles, 
fancy welt treatments. One firm plans 
an extensive promotion of casuals in 
shag buck in fawn, camel and char- 
coal grey. Another will feature a new 
side lace pattern in different leathers 
and sole treatments. 

Continued interest is expected to 
chalk up sales in handsewn shoes. 

Definitely in the picture for fall 
will be a continuation of the tendency 
toward the soft shrunken types of 
leathers, many of them to appear in 
the new modified topline shoes featur- 
ing longer, lower quarters, Several 


leading manufacturers are planning 
to feature spec ial groups of the low 
quarter and topline in two-eyelet 
plain toe and two-eyelet moccasin, as 
well as Norwegian types and wings 
This silhouette, however, seems to be 
confined for the present to the higher 
priced lines. The feeling is that the 
low quarter idea is yet a little too new 
for the moderate price brackets 


Llama is being played heavily 
in multiple colors: juniper, a light 


tan; maple, which began in the 
spring; and the darker brown, putty, 
charcoal, and black. These will be 
shown in U-wing tip bluchers, in 
blucher straight tips, and in conven 
tional plain toes, as well as the low 
toplines. 

However. softie shrunken rails 
probably will be numbered among 
the biggest items for fall. Reasoning 
for this is based on the mild winters 
generally experienced throughout the 
country, eliminating the need for 


heavier grains usually worn for 
stormier weathet 

“In this area around St. Louis,” 
one source points out, “you can even 
play golf an average of once or twice 
a month all during winter.” 


Also, the softie shrunken grains 


ST. LOUIS VERSIONS for late summer and early fall wear are, left to right, a 
U-wing tip natural mesh and brown calf combination with rubber heel, b 
John C. Roberts; next is Roblee's new laceless oxford in soft calf with ll 
binding. Pedwin offers a brown grain leather and suede combination with 
stormwelt and heavy Plytex sole. Something new is Rand's ‘So Low’ two 
eyelet plain-toe blucher in rich tan shrunken leather. At top is City Club 
brown shrunken leather wing-tip blucher oxford with full double sole. 
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retain the wanted masculine appear- 
ance of a shadow brogue, often made 
with a stitched edge welt on the out- 
side edge only, are durable for winter 
weather, yet are soft and flexible for 
comfort. 

The conventional grain shoe will 
still have many takers this fall. How- 
ever, there is a noted tendency to- 
ward the smaller print grains in most 
sections of the country. Some pig- 
skins will be featured. 


Colors in shoes follow the trend 
to much darker and more conserva- 
tive fabric colors in men’s clothing 





ALL-~ LEATHER 


for fall. Expected to be the three 
biggest shades in fall fabrics are, 
basically, the charcoal shades: char- 
coal brown, charcoal blue and black. 

This trend, of course, will find its 
reflection in a wider variety of style 
shoes in black calf and shrunken 
grains. The trend began this fall, 
with the acceptance of black and 
grey, retailwise. 

The growth of black shoes is be- 
moaned, in several instances, “We 
hate to see this come, frankly,” 
admits one manufacturer, “because 
black is black, and when a man gets 
on a pair of black shoes he figures he 
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can use it with blue or grey suits.” 
And with those colors so prominent 
in clothing, even younger men are 
going into black, he adds. 

“Also,” continues this spokesman, 
“we feel that black tends to sell fewer 
pairs of shoes.” 

Suedes are noted to have declined 
to some degree, particularly in com- 
bination shoes. It is believed this is 
partially a style trend—as everyone 
has worn suedes for four or five 
years — and partially because black 
and grey smooth and grain leathers 
are better companions for the type 
of clothing advocated by men’s 
stylists for fall. However, a few firms 
will show several shoes in Scotch 
grain-and-suede combinations. 

Cordovan is expected to be well 
accepted again this fall, and will be 
shown by more lines in more colors 
than in the past: cherry, oxblood, and 
black. 

The bourbon family will be repre- 
sented in grainy leathers. Softie 
leathers will also highlight tan sad- 
dle, charcoal, and burgundy. 


Back interest is reported suc- 
cessful. This method of self-decora- 
tion, it is said, has been overlooked 
in men’s shoes for a long time, as 
heretofore manufacturers always have 
been more concerned with toe expres- 
sions, 

“Dolling up the back ends of 
shoes,” it is pointed out, “is not just 
decking up the radiators like the 
automobiles.” Rather, it is a con- 
tinuance of the style idea all around 
the shoes, such as extending a wing 
tip pattern around the entire shoe, 
including the back. 

Back interest is also achieved via 
foxings, perfs and stitching details. 
Another method, more popular, is 
working together welt and sole as 
double deck pre-stitched, zebra and 
storm welts, and continuing them 
around the entire heel, adding extra 
extensions in the heel as well as af- 
fording extra eye appeal. 

Desert boot types made of shag 
materials as well as conventional 
leathers will be shown, and are ex- 
pected to be “very salable” for fall. 
Several colleges are reported to have 
adopted the desert boot in cordovan, 
a trend picked up by other colleges. 

In conventional shoes, young men 
still demand weighty types with heavy 
bottoms. Although details, generally, 
are more refined than before in 
keeping with the more conservative 
turn in fall ready-to-wear young 
men have shown no particular in- 
clination to follow the trimness and 
lighter weight apparent in higher 
priced lines. 


April 17, 1954 





NEW TREND? 





Elasticized Backs 
For Men's Shoes 


Elasticizing used in women’s 
shoes for a number of years is 
proving itself in men’s shoes a natural 
for the present day tendency toward 
lighter weight laceless type footwear. 
Gored loafers and moccasins make 
use of elastic gussets around the in- 
step, facilitating ease and speed in 
slipping in and out of the shoes, 


About two years ago, however, the 
Winthrop men’s shoe division of In- 
ternational Shoe Company introduced 
in its line the first elasticized shoe 
a plain toe slip-on loafer—using the 
elasticizing in the entire quarter. 
Since then, according to Jack Kenney, 
general manager of Winthrop, the 
overwhelming acceptance of the elas- 
ticized back has prompted elabora- 
tion of the group with the addition 
of moccasin fronts, tassel ties, and, 
this spring, in nylon mesh, 

The elasticized back, explains Mr. 
Kenney, provides stretch entirely 
from heel to instep, promoting much 
better fit and more flexibility of 
action than the conventional type of 
gore across the instep. It gives better 
heel fit, tends to hold the shoe on the 
foot more snugly, and eliminates 
binding across the instep. The entire 
quarter of the shoe is elasticized. The 
shoe carries a conventional counter. 

Although one other manufacturer 
(Nunn-Bush) promoted a shoe using 
this feature, in a casual only, Win- 
throp has been the first to approach 
it from a multiplicity of styles. Elas- 
ticized backs are currently featured 
by Winthrop in nylon mesh combined 
with leather or suede, tassel ties, 
plain toe slip-ons, and moccasin type 
fronts. 

Biggest selling pattern for any 
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season in the elasticized back cate- 
gory, reports Mr, Kenney, is the black 
calf tassel tie with moccasin type 
front. (See cut.) 

“Slip-ons are a natural outgrowth 
of the tendency to more casual 
living,” says Mr. Kenney, “and the 
tendency of men to get smarter about 
their clothes—not wearing heavy, 
bulky overcoats, stiff collars, and 
such,” 

Front gore slip-ons continue to 
gain in popularity in young men’s 
styles for high school and college. 
The elasticized back tassel ties, ob- 
serves Mr. Kenney, seem to be pre- 
ferred to a greater extent by the pro- 
fessional and business men. The 
styling of the front gores are favor- 
able for the volume price fields, 
which accounts for a large amount of 
sales of these front gore type shoes 
to younger men. The front gore is 
sold to older men for casual wear 
mostly. 

A special group of elasticized back 
tassel ties in more conventional styl- 
ing is being added to current patterns 
in the Winthrop presentation for fall. 
The feature will also be promoted in 
moccasin and plain toes. Fall ma- 
shrunken 
calfskins and suedes. 


terials include leathers, 


Women’s Fall Colors 


The Textile Color Card 
tion has issued a special card in 
cooperation with the Guild of 
Better Shoe Manufacturers, In 
The card portrays the Guild’s pro- 
motional colors for 


Associa- 


leathers and 
shoe fabrics for women’s shoes for 
the 1954 Fall and Winter Seasons. 

Margaret Hayden Rorke, manag- 
ing director of the Association, re- 
ports the two Guild colors are Span- 
ish Tile, a glowing pottery tone, and 
Chromite, a deep smoky mineral 
Each shade is portrayed in 
large samples of both smooth and 
suede leathers, as well as woolen and 


! 
shade. 


worsted shoe fabrics, and Chromite 
is also swatched in shoe satin. 

These high-fashion shoe colors, 
Mrs. Rorke stressed, have been 
created to match, blend or contrast 
with leading shades promoted by 
the textile and allied style industries. 

The card will be widely dis- 
tributed by the individual Guild 
members as well as The Textile 
Color Card Association. Members of 
the Guild of Better Shoe Manufa 
turers comprise Newton Elkin Shoe 
Co., Jerro Bros.., La Valle, Inve °9 
Marino & Son Shoe Corp. and Zuck 
erman & Fox, Ine. 


cee ik 


«your guarantee of 


complete satisfaction 
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Definite New Style Trends 


Setting In Juvenile Footwear 


Lighter Look, Grown-Up Styling, More Color 
Highlight Children's Lines For St. Louis Show 


New fashion trends in juvenile foot- 
wear for fall have crystallized toward 
definite goals. The “Light Look" is 
a predominating factor in girls’ 
footwear. Pumps continue to gain 
strength, will dominate the spotlight 
in the new style themes. 

Styling in youths’ and boys’ types 
is definitely moving toward grown-up 
themes. The tassel ties and gored 
slip-ons in adult-looking patterns have 
gained real momentum. 

And the novelty items will make a 
stronger-than-ever pitch: boot types, 
especially, such as cowboy boots, en- 
gineers’ boots and combat boots. 

Here's an on-the-spot preview of 
juvenile shoe styling trends that will 

ecome evident at the St. Louis Shoe 
Show. 


Children’s shoes will be prettier, 
lighter weight, and dressier than ever 
before. 

The three biggest trends noted are: 


1. Lightweight shoes throughout, 
for boys and girls. Softer, lighter 
leathers; lighter soles; lighter con- 
struction; cutouts and low-cut sil- 
houettes for a lighter look. 


2. Pumps: the “hot item” for 
misses and growing girls. The little 
gals want what they see the big gals 
wearing, and pumps are walking out 
in larger sizes for dress wear. In 
school shoes, however, mothers still 
want sturdy shoes that wear and fit 
well. 


3. Boys’ shoes styled like men’s. 
The whole industry is promoting 
more styles in men’s shoes, and this 
trend is continued down into boys’ 
divisions. Little boys are more and 
more attracted to tassel ties and 
gored slip-ons. 


Growing girls’ (sizes 31% to 9): 
Every teen-age girl has either a saddle 
oxford or penny loafer, or both, in 
her wardrobe today. However, manu- 
facturers note a tendency toward 
saddles in various colors, with more 
interest in suede saddles, not only in 
black and blue, but in grey suede as 


55 


well. Sport shoes for fall also cover 
suede loafers (typical is a black suede 
with black crepe sole and white wall), 
and shawl oxfords in suede. 


Various loafers with moccasin-type 
vamps are important in growing 
girls’ types; variations of stepin 
loafers as well as gored. Gored types, 
it is noted, sell more to the older 
girls, whereas loafers and strap pat- 
tern welts are for the younger set. 


Flattie types in shell pumps for 
dress wear, a trend that began about 
a year ago, is still catapulting to 
overwhelming popularity. A small 
fear is voiced that the demand for 
pumps in misses’ sizes might grow 
too much, as these cannot fit as well 
as straps, although it is pointed out 
that it is no different from fitting 
loafers, etc. However, the little gals 
demand them because they’ve had 
straps since they were babies, and 
pumps whet their fashion appetites. 


Pumps are trimmed with nailheads, 
strippings, braids, plastic or pearlized 
flowers, dressmaker buttons, cutouts, 
some rhinestones. Black suede is con- 
sidered Number One color and ma- 
terial in this age group. Next in im- 
portance are black, red, and blue 
smooth kid. Brown is not too impor- 
tant in this category. Round throat 
has first place; V and peak throats 
are next in importance. 

Manufacturers of high style shoes 
for girls are giving more attention to 
growing girls in pre-teens or early 
teens. Many retail stores and depart- 
ments cannot handle shoes over size 
4, necessitating a jump to the teen- 
age department, considered too old in 
styling for pre-teens and sub-teens. 
One firm, aware of this problem, is 
styling shoes definitely for 14-year- 
olds in sizes 4 to 9 rather than the 
customary 4 to 7. The last is made 
to fit that young lady’s growing foot, 
which is much looser than the 18- 
year-old’s or woman’s foot, where 
the bones have finished knitting. The 
“high” heel for the 14-year-old is also 
lower than the 18-year-old wears. 
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Girls’ (to size 3): More interest 
than ever is noted in cement types 
for little girls; perhaps because more 
children are now riding to schools 
and not walking as much, is one 
opinion. Also, today a little pigtail 
pin-up gal is wearing dressier clothes 
and does not want oxfords. And 
younger mothers of today prefer 
lighter, dressier cement types. 

Single straps and pump types are 
found to be more in demand today 
than a few seasons ago, when there 
was interest in multiple and duplicate 
straps. Today’s interest, manufac- 
turers say, is single straps and more 
treatments on simple bases. Of 
course, the old Mary Jane is still the 
Number One shoe, but, like the staple 
saddle oxford, is no longer fashion 
news. 

Materials and color are becoming 
more important in children’s shoes. 
However, there are not as many new 
colors as there are more colors. Black 
patent is Number One for fall in this 
size group. Runners-up are red calf, 
and flight blue calf or suede. 

Some interest is noted in metallic 
colors popular in women’s lines; gun- 
metal patent in allover shoes, and in 
trims of collars or glitter underlays; 
copper patent, especially effective 
combined with camel tan flannel for 
texture interest. Lizard and alligator 
prints are continued, especially in 
brown tones. More smoked tones and 
neutral shades are in evidence, in 
both smooth and rough leathers. 
Velvets are important for party fare. 

Interesting silhouettes appear in 
this age category: The T-strap with 
scalloped top line, reflecting a top 
fashion in women’s shoes. Another 
is a combination of the old laced-to- 
the-toe bicycle treatment with modern 
adaptation for little girls, shown in 
a one-strap on shell base, with con- 
trast top underlay, quarter, strap and 
heel. A new base idea is a one-strap 
using conventional high quarter com- 
bined with low shell throat. 

In sport shoes, strap types in 
heavier weights continue to gain ac- 
ceptance as compared to oxfords, 
which no longer have the fashion 
appeal of straps. Considered best are 
the two-straps because of fitting qual- 
ities, either on shell or high-riding 
conventional base. The gored sabot 
with moccasin vamp is a new touch. 
Here, again, the loafer is good, some 
dressed up with laces, some tassel 
types. 

The brown 
smooth leathers . . 
tones and neutral shades of both 
smooth and rough leathers . . . are 
fall school colors. These are cCoor- 


family and red in 
. and more smoked 


April 17, 1954 









THE WELL-DRESSED YOUNG BOY'S SHOE 
WARDROBE: brown finger gore step-in for dress 
wear with moccasin type vamp by Weatherbird. 
Next, glove elk monk strap school shoe with shark- 
skin tip in jet brown by Lazy Bones. Next is suede 
saddle oxford with crepe sole, boy's casual by 
Robin Hood. Ever Ease offers a red elk opera house 
slipper with black and red checked lining. In fore- 
ground is brown moccasin toe oxford with Good- 
year moccasin seam and sturdy composition sole, 
by Trimfoot. 
















BASIC WARDROBE FOR BOYS: Forefront, a red 
elk opera house slipper with checked wool lining, 
by Ever Ease. Next, dark brown two-eyelet moc- 
casin with fashionable collar interest and full double 
crepe sole, rugged school shoe by Red Goose. Top, 
smoked elk two-eyelet moccasin casual with brown 
cellular crepe sole, by Trimfoot. Next is finger gore 
step-in for dress wear in dark cherry (brown), by 
Robin Hood. Right, brown U-wing tip blucher 
school shoe, by Buster Brown. 


















MISSES' WARDROBE THEME: Leff, glistening gun- 
metal T-strap party shoe by Poll Parrot. Next, a 
russet glow one strap with fringe treatment on 
vamp, by Lazy Bones. Next, Jumping Jacks feature 
beige sabot moccasin school shoe with raised seam 
on vamp. Next is cerise brocade satin platform 
open toe slipper by Ever Ease. In foreground is 
classic brown and white saddle oxford with beveled 
heel, by Robin Hood. 














WARDROBE FOR THE YOUNG MISS features a 
fringed one-strap moccasin vamp with shawl, 
antiqued in bright finish, by Robin Hood. Next, 
by Poll Parrot, is a sabot strap moccasin with stylish 
tassel treatment in dark brown; Trimfoot features 









a two-eyelet casual in smoked elk with heavy crepe 
sole. A cerise brocade satin television slipper with 
low platform by Ever Ease. In foreground is dressy 
navy suede peaked vamp slipper with jewel decora- 
tion—a Dress-ups by Alexis. 









dinated to wear with the warm 
browns ranging from hot chocolate 
to rusty and reddish hues, and the 
metallic tones of bronze and copper, 
shown in back-to-school cottons in 
ready-to-wear. Oxford and charcoal 
grey, ombred or mixed with white in 
wool-looking cottons, will take red 
accents... or gunmetal patent for 
newness. Pinks to reds, tones of 
green and blue intermingled, and 
peacock and teal in children’s fall 
cottons will be worn with black 
patent or suede shoes, or navy suede 
or calf, 

Manufacturers expect the biggest 
split suede season ever in girls’ sport 
+ oe a trend that has been growing 
in the past two years. This is partly 
due, it is felt, to the fact that little 
girls are wearing more sweaters and 
skirts than before, and suede shoes 
are companions for such separates. 

Sport shoes for girls in oxford 
types include zippers and saddles, 
There is somewhat of a trend away 
from novelty treatments noticed in 
sport shoes, and back to the basics, 
but basics in more variation of color 
and materials more 
leathers, more suede leathers, more 


glove 


colored crepe soles, 


Boys’ shoes: Anything good in 
men’s and big boys’ shoes today is 
good in little boys’ shoes: wing types, 
loafers, tassel ties, gored slipons. 
Fashion news is in a tieless oxford 
with U-wing tip, and in a two-eyelet 
tie with a collar and regular moc 
vamp. 

The brown family, of course, is 
Number One for fall in boys’ shoes. 
However, in some types—particularly 
loafers —-there is more interest in 
black for little boys . . . even black 
dress shoes. Black suede is showing 
up, too, but some sources feel this is 
too drab. How big black will be in 
these sizes is anybody’s guess, but 
black is staging a comeback, due to 
the greys and blues popular in suits 
for men and boys. Burgundy, al- 
though sectional, is worth mention. 
ing. This color is cited as “very 
good” on the west coast in a tailored 
tip oxford, and is continued for fall. 

High wall welting in larger sizes 
for boys is termed “wonderful.” 
However, it is considered too heavy 
on youths’ shoes, which make use 
instead of lighter welting and soles. 


Children’s house slippers: 
Capeskins are gradually being re- 
placed by glove leathers by several 


manufacturers of high style house 
slippers for children. Stroller types 
are emulated, with soft soles and 
cushion heels, in pastel shades. Even 
zipper Lypes for infants are being 
promoted for fall in glove leathers 
with combination tips, such as pink- 
blue and red-navy. Beaded Indian 
moccasins with “fur” collars are con- 
tinued in glove leathers in a variety 
of pastels. 

Strictly for the little femme fatale 
are candy-striped mules with white 
simulated fur collars and gored back 
straps. “Quo Vadis” two-band mules 
in metallic cloth make their bid for 
teevee-ers. Ballet house slippers, in 
metallic cloths or colored velveteens, 
strike a gay note with pastel sock 
linings, and inside counter to match 
the upper, because the insides of 
shoes are becoming more important. 

Cowboy boots fall into three 
categories: The Texas toe, a very 
sharp pointed toe, and the modified 
both of 
which carry the high tapered cowboy 
heel. Third is the round toe with flat 
heel. 


The typical Texas toe boot follows 


Texas toe, more squared 


as closely as possible the true styling 
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of the regular western boot, with 
outside welted seams and multicolor 
stitchings and underlays for decora- 
tion. Ornateness is the rule here, 
achieved in vivid colors and a variety 
The round toe boot is 
less colorful, but also carries outside 


of designs. 


seams. New boots are so fancy they 
even make use of pastel glove leathers 
with contrasting crepe soles. And 
any color combination goes — even 
burgundy and vivid yellow. 

Toplines vary in cowboy boots. 
Some carry straight tops, some are 
deep, some dipping. Some have out- 
side pull straps, others have cloth 
inside pull straps. 

The Wellington boot is appeal- 
ing to both sexes. It is sometimes 
known as a blue jean or Hayshaker, 
derived from the original square 
dance boot. Lower in height than 
the cowboy boot, the Wellington boot 
is designed with a straight top, flat 
heel, round toe, and can be embossed 
or plain. Embossed designs include 
space ships, waffles, heavenly bodies, 
etc. Many carry metal rings front 
and back as ornamentation. 


Engineers’ boots and combat 
boots are running neck and neck in 
popularity for school, play, or even 
dress (if junior would have his way). 

The engineer’s boot, about the 


same height as a cowboy boot, is 
made with a buckled strap over the 
instep and another over the gusset 
at the top of the quarter. These are 
requested principally in black re- 
tanned leather which has an oily feel 

a rugged leather that takes a lot 
of abuse. 

The combat boot is a high top- 
laced boot with a quarter collar and 
two buckles as adjustment. Brown 
is the wanted color in this boot, also 
made of retanned leather. 

Young boys are reported showing 
tremendous interest in the type of 
high top laced boot worn by a favor- 
ite comic strip character, Li'l Abner. 
These are made with three eyelets 
and three hooks with contrasting 
laces, and carry contrasting back 
stay with pull strap, with either plain 
toe or moccasin vamp. 


* 
Fair Exchange 


Citizens of the little town of Free- 
port in Maine are finding that an 
apparent loss can often be converted 
into a real gain. 

Local shoe workers and_trades- 
men were jolted recently when Ben- 
jamin Lazarus, owner of Elmar Foot- 


wear Co., Inc., in Freeport, an- 
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George 


27 WALNUT STREET @ 


nounced he was moving his business 
to greater Portland. On March 30, 
Lazarus shut Freeport 
plant. 

On the same day, Commonwealth 
Shoe and Leather Co. of Whitman. 
Mass., reported it had 
negotiations to take over the Lazarus 
plant for production of hand-sewn 


down his 


completed 


moccasins, 

The new plant will be operated by 
Free-moc Corp., and backed hy Com 
monwealth Shoe. Charles W. Allen 
will be president. 

Free-moc will open at Freeport in 
late May or early June. Plans call 
for expansion in the near future. 


. 
Seek Charter 


Application for charter has been 
filed by the Pennsylvania Superin 
tendents’ and Foremen’s Association 
with headquarters at 534 Bennett St., 
Luzerne. 

Purpose of the group is “to pro- 
mote better systems and methods of 
constructing footwear, to advocate 
shoe industry training 
promote good fellowship and better 
labor relations. 


programs, 


President of the group is Nicholas 
Serino. 
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Coming Events 





April 25-28, 1954—St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufacturers 
Association. Leading St. Louis hotels. 


May 2-6, 1954—-Popular Price Shoe Show 
of America. Sponsored by National Asso- 
ciation of Shoe Chain Stores and New 
England Shoe and Leather Association. 
Hotels New Yorker and McAlpin, New 
York City. 


May 9-12, 1954—-Fall Shoe Show spon- 
sored by Southwestern Shoe Travelers As- 
sociation. Adolphus, Baker and Southland 
Hotels, Dallas, Texas. 


May 10-11, 1954—Annual Spring Meet- 
ing of National Hide Association. Sheraton- 
Cadillac Hotel, Detroit, Mich. 


May 13-14, 1954--Annual Spring Meet- 
ing of Tanners’ Council of America. Bed- 
ford Springs Hotel, Bedford, Pa. 


May 15-22, 1954—National Luggage & 
Leather Goods Week. Sponsored by Lug- 
gage and Leather Goods Mfrs. of Am., Inc. 


May 22-25, 1954—-Annual Convention, 
Luggage & Leather Goods Mfrs. of Amer 
ica, Inc. Ritz-Carlton, Atlantic City, N. J 


June 6-9, 1954—-Annual Convention. 
American Leather Chemists Association. 
Bedford Springs Hotel, Bedford, Pa. 


July 5-8, 1954—Golden Anniversary 
Convention of Shoe Service Institute of 
America. New Yorker Hotel, New York 


City. 


July 11-14, 1954—Baltimore Shoe Show, 
sponsored by Baltimore Shoe Club, Inc. 
Lord Baltimore Hotel, Baltimore, Md. 


Aug. 29-Sept. 1, 1954—Allied Shoe 
Products and Style Exhibit for Spring and 
Summer 1955. Hotel Belmont Plaza, New 
York City. 


Aug. 31-Sept. 1, 1954—-Showing of Amer- 
ican Leathers for Spring and Summer 1955. 
Sponsored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


Oct. 24-27, 1954-—— National Shoe Fair. 
Sponsored by National Shoe Manufactur- 
ers and National Shoe Retailers Associa- 
tions, Palmer House and other Chicago 
hotels. 


Oct. 28-30, 1954—Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 


Feb. 19-22, 1955—-Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherland 
Plaza Hotel, Cincinnati, O. 
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CLASSIFIED ADVERTISING 











Wanted and For Sale 





Stitchers Wanted 


2 Landis Lockstitch 36 McKay and 2 Landis 
No. 12K Stitchers 
Arrow Shoe Machinery Co 
523 Clark Ave., 
St. Louis 2, Mo 


For Sale 


6-ft. Side Unhairing Machine No. 22 Turner 

excellent condition—-15 H.P., 60 Cycles 1745 
RPM 3 Phase 220-440 G.E. Motor direct drive 
with one complete grinder bar and head. Also 
Address D-5, c/o Leather 
Chicago 6, Ill 


various new parts 
and Shoes, 300 W. Adams 8t., 


Att. Socklining Manufacturer 


WE WISH to acquire a West Coast representa- 
tion for a competitively priced line of Sock- 
lining. 

Please forward information and samples to 


PACIFIC SHOE COMPONENTS CO 
124 West Sixth Street, Los Angeles, Cal 


Blue and Pickled 
Splits For Sale 


TRIMMED AND SORTED for weight and 
grade. Large quantities. Steady supply Tell 
us what you are making and we will furnish 
Address D-1, c/o Leather 


Chicago 6, Ill 


a suitable selection 


and Shoes, 300 W \dams St 


For Sale 
COMMON SENSE Splitting Machine, 16” wide 
Price $100.00 f.o.b. our factory 
Address D-11 
o Leather and Shoes 
300 W. Adams 8t 
Chicago 6, Ill 


Agents Wanted 


AGENTS WANTED.--Seiil a full line of Plastic 
and Resin Finishes for Leather; also lacquers 
thinners, vinyl finishes, and specialty items 
Protected territory Open 

Midwest New Address D-13, 
c/o Leather and Shoes, 20 Vesey 8t New 
York 7, N. Y 


Commission basis 


England 


Wanted 


Trimmed or Untrimmed 
Heavy Chrome Splits 


Must be 7 oz. minimum 
Address Box No. R-4 
c/o Leather and Shoes 


10 High S8t., 
Boston 10, Mass 





Help Wanted 





Leather Sales Technician 


POSITION OPEN Leather sales technician 
to locate and travel South America—-spend one 
month U. 8. Tannery experience essential 
Spanish helpful. To represent manufacturer's 
line tanning chemicals Address C-12, c/o 
Leather and Shoes, 300 W. Adams S8t., Chi- 
cago 6, Ill 


April 17, 1954 


Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘Situations Wanted"’ 
column, where space costs $2.00 per inch 
for each insertion. 
Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘Help 
Wanted” and ‘‘Special Notices’’ and $1.00 
r inch for each insertion under ‘‘Situa- 
fons Wanted."’ 
Minimum space accepted: 1 inch. Copy 
must be in our hands not later - 
Monday morning for biication in 
issue of the following Raturday 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams 8t. Chicago 

















Splitting Mch. Operator 


SPLITTING MACHINE OPERATOR WANTED 
to work on dry oak curried shoulders. Estab 
lished New England firm 
Address B-18 
c/o Leather and Shoes, 
300 W. Adams 8t., 
Chicago 6, Ill. 


Leather Finisher 


WANTED Experienced and capable uphol 
stery leather finisher Must be able to run 
entire department in upholstery and other 
lines Deep buff and grains 
Address D-8 
© Leather and Shoes 
100 W. Adams St 
Chicago 6, Il 


Situations Wanted 








Packing Room Foreman 


YOUNG, SINGLE, will go anywhere Seven 
years experience on novelties and Californias 
This man knows his job Apply Box R-l, 
c/o Leather and Shoes, 10 High Street., Bos 
ton 10, Mass 


Att. Reptile Manufacturers 


WET-SHAVER, with many years’ experience 
in handshaving and machineshaving, also auto 
matic, specialized on crocodiles and bony alli 
gators, wants position Can guarantee first 
class job. Address D-6, ¢/o Leather and Shoes, 
300 W. Adams 8t., Chicago 6, Ill 


Tanner and Supt. 


30 YEARS’ EXPERIENCE in tanning and 
currying Belting Oak, Chrome, Chrome Retan 
Packing Leather, Textile Leathers, Sole Oak 
Chrome and Retan Lace Leather, Glove and 
Upholstery, Bag, Case, and Strap Leather 
Can go any place. Best of references. Address 
D-7, c/o Leather and Shoes, 300 W. Adams 
St., Chicago 6, Ill 


e¢ 
Upper Leather Finisher 

UPPER LEATHER FINISHER, with technical 
education, used to handling large production 
desires to make a change 

Address D-10 

c/o Leather and Shoes, 
300 W. Adame 8t., 
Chicago 6, Ill 


Tanner 


IMAGINATIVE YOUNG MAN (30 
responsible position as tanner in medium or 
small tannery Experienced in labor, finance 
and in all departments of side leather manu 
facture and in newer tannages Pratt Tan 
ning School Graduate; also B.A. degree. Wil! 
locate anywhere. Address D-9, c/o Leather an 
Shoes, 300 W. Adams St Chicago 6, Ill 


desires 





Young Production Man 


EXPERIENCED all phases of shoe 
manufacturing at executive level, Excel 
lent technical education. Presently em 
ployed — desires opportunity ana 
responsibility. wil relocate United 
States or Canada. Address D-12, 
c/o Leather and Shoes, 10 High St., 
HKoston 10, Mass. 











Office Manager 


MAN EXPERIENCED in Shoe and Allied In 
dustries seeks position. Eight years at present 
position Good reason for making change 
Address Q-8, c/o Leather and Shoes, 10 High 
St., Boston 10. Mass 





What are the facts about 
CANCER 
OF THE LUNG...? 


just 20 YEARS AGO, in 1933, cancer of the 
lung killed 2,252 American men, Last 
year, it killed some 18,500, 


WHY THIS STARTLING INCREASE? Our re- 
searchers are finding the answers as 
rapidly as funds and facilities permit 
but there isn’t enough money, 


DOCTORS ESTIMATE that 50°% of all men 
who develop lung cancer could be cured 
if treated in time. But we are actually 
saving only 5%...just one-tenth as many 


as we should. 


wHy—? Many reasons. But one of the 
most important is not enough money 

for mobile X-ray units, for diagnosis and 
treatment facilities, for training tech- 
nicians and physicians. 

THESE ARE JUST A Few of the reasons 
why you should contribute generously 
to the American Cancer Society. Please 
do it now! Your donation is needed 
—and urgently needed—for the fight 
against cancer is everybody's fight. 


Cancer 
MAN'S CRUELEST ENEMY 


Strike back — Give 


AMERICAN CANCER SOCIETY 





THE WOBURN MACHINE COMPANY 
HIDE AND LEATHER MACHINERY 
PROMPT SERVICE ON MACHINERY REPAIRS 


TEL. WO-2-0330 


LEATHER and SHOES 


201 MAIN ST., WOBURN, MASS. 





Deaths 


Index to Advertisers 





Ray L. Wilkinson . . . 63, shoe 
supplies manufacturer, was killed 
April 8 when the British Comet jet 
airliner in which he was flying crashed 
into the Medjterranean. Wilkinson 
was president of Wilkinson Counter 
Co., Salem, Mass., supplier of molded 
forms for the shoe industry. A grad 
uate of Dartmouth College, class of 
1914, he was abroad on a combined 
business and pleasure trip. A resident 
of Marblehead, he was a yachting 
enthusiast and a member of the East- 
ern Yacht Club. He was also known 
as a composer during his student days 
and won various prizes for his operas 
and librettos, 


Downing P. Brown . . . 66, shoe 
products executive died recently 
while asleep in his room at the Ritz- 
Carlton Hotel in Boston, He was vice 
president of the Brown Co., Berlin, 
N. H., manufacturer of shoe inner 
soles and other products, Brown joined 
the firm in 1908 and served continu- 
ously with it in various executive 
capacities except for service in the 
Army during World War I. At the 
time of his death, he was vice presi- 
dent in charge of administration, 
having recently relinquished the title 
of vice president in charge of sales. 
He was noted as an authority in the 
pulp and paper industry. He leaves his 
wife, Lucille E.; two brothers, Orton 
B. and William R., and nieces and 
nephews. 


Raymond Epstein . 28, leather 
garment manufacturer, was killed 
April 7 when the single-engine plane 
in which he was flying exploded in 
mid-air, Epstein was head of Caljax 
Co., maker of suede leather garments. 
He had been making a two-weeks 
flying business tour of the nation and 
was between St. Louis and Chicago 
when the accident occurred, He leaves 
his wife, Marjorie; a son, Randy; and 
a daughter, Janis. 


Franklin B. Baker .. . 79, leather 
executive, died April 5 in Danvers, 
Mass., after a long illness. A veteran 
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of the sheep tanning industry, he 
began his career with Morrill Leather 
Co., and later joined Winslow Bros. 
& Smith Co., serving in the latter's 
Chicago offices. From 1912 until his 
retirement in 1936 he was treasurer 
of Baker & Kimball, Lynn, Mass., 
sheep leather tanner. Surviving are 
his wife; a son, Franklin B., Jr., now 
with the Boston office of Winslow 
Bros. & Smith; a sister and brother. 
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from the extra-value features of 


RESPROID 
Vinyl-coated Shoe Linings 


More and more manufacturers find that using 
Resproid Vinyl-coated Linings mean extra 
money in their pockets. Why? Because shoes 
made with Resproid linings are better 
values. Resproid linings also give dealers 
something extra to sell — assure repeat sales 
and lasting good will. Customers profit, too 


... get snug-fitting, longer wearing shoes. 


Resproid Vinyl-coated Linings are available 
in a wide variety of handsome colors and 
stylish print patterns. You'll find them 
playing a leading part in the success of many 
of today’s most popular priced lines. Add 
this extra-value feature to your shoes. 


Send for free samples. 


FOR VAMP AND QUARTER LININGS 
Resproid #1235 and #1300. Exceptionally 
resistant to cracking when stitched or flexed 
— possesses remarkable wearing qualities, 
FOR SOCKLININGS AND HEEL PADS — 
Resproid #1000 . . . the finest. Base is the 
famous non-woven, non-fray Tufsta with 
superior vinyl surface. Unusually strong edges 
with no trace of fabric weave, 


Of course, Respro’s Pyroxylin-coated Linings 
are still available. 


Makers of World-Famous TUFSTA® Reinforcing Material 





...and with 


NOPCOLENES 


that means et 


surface lubrication 


plus controlled . 


penetration 


/ 
“PLUNK”...and another hot rivet will soon add its 
indispensable bit of support to a girder forty stories up. 
Balanced performAnce like this comes only from steady 
nerves that give relaxed confidence—nor could it ever 
come about without the perfectly coordinated dual 


action of catchet and thrower. 


In the tanning industry, too, it’s the dual action and 
the balanced performance of Nopcolene® fatliquors 
that make therh so superbly successful in their special- 
ized task. For Nopcolenes provide a balance of the two 
vital requisites that are necessary to produce fine leather: 
—excellent oe lubrication plus controlled penetration. 
This balanced performance not only results in tight 
yrain, good tehsile strength and stitch tear, but permits 
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the tanner to achieve whatever degree of temper, soft- 
ness, hand, break, and stretch he desires. 

You'll find these specifically developed Nopcolene 
fatliquors are readily soluble. Also, many of them are 
moisture-free; others contain not more than 6-7% 
moisture. This means considerable savings to you in 
freight, handling, and storage. 

If you are not already using Nopcolenes, give them 
a trial. Send today for full details. 


FREE! This book gives up-to- 


the-minute data about Nopco’s Nopcolene 


fatliquors and formulas for various 
leathers. Write for your copy. 


NOPCO 


CHEMICAL COMPANY 
Jeessancr| Harrison, New Jersey 


Cedartown, Ga. « Richmond, Calif. 





